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NOTICE IS HEREBY GIVEN that the 6TH ANNUAL GENERAL MEETING (AGM) of the Company will be
held on Thursday, November 15, 2007 at Rwenzori Ballroom, Sheraton Hotel Kampala on Ternan Avenue
at 3:00pm.

AGENDA

1. To receive and adopt the report of the Directors and Financial statements of the Company for the
year ended June 30, 2007, together with the report of the auditors.

2. To approve and declare a final dividend for the year ended June 2007.

3. To rotate and elect Directors as per Articles 66 and 82-85 of the Company’s Memorandum and 
Articles of Association.

4. To appoint Auditors for the financial year 2007/2008.

5. To consider any other business of which due notice has been given.

By order of the Board

Gervase Ndyanabo
COMPANY SECRETARY

Note
• Articles 49, 53  and 60 provide for appointment of proxy if a shareholder is unable to attend. (Tear out proxy

card is attached at page 40 of this Report)

• The proxy should be delivered to the Company Secretary or faxed on 256 041 346 432 at least 24 hours 
before scheduled time for meeting. In default of this, it shall be treated as invalid.

• All shareholders are required to provide valid postal addresses for communication including necessary 
updates.

• All shareholders who have not received past dividends should contact the Company Secretary.

• Contact can be made by e-mail: shareholder@newvision.co.ug.
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MISSION STATEMENT
To inform, educate and entertain, accurately and openly, for a better world.

VISION STATEMENT
We will expand as the dominant multimedia enterprise through editorial innovations and world-class
practices.

The company publishes The New Vision, Uganda’s Leading daily; Bukedde, the biggest selling local
language publication (Luganda); plus three regional local language titles: Orumuri, in the four R’s for
Western Uganda, Etop in Ateso for the east and Rupiny in Luo for the northern part.

In 2005, NVPPC started a magazine division and currently publishes four magazines titles: two month-
lies, Premiership – aimed at soccer fans and selling around 12,000 copies and City Beat, the only
entertainment magazine in Uganda, selling around 6,500 copies. Quarterly titles: Bride & Groom, selling
12,000 copies and Secondary Schools Directory, selling 5,000 copies. Plans are underway to launch a
female orientated title before the year end.

Electronic media has long been an ambition for NVPPC and was started with comprehensive websites
for all titles. The flagship being www.newvision.co.ug, now generating more than 27000 unique visitors
per day. www.enteruganda.com is a comprehensive travel and information guide on the country. All the
regional newspapers and magazines have websites. New developments are the creation of
www.chogm.co.ug, www.jobs.co.ug, www.schools.co.ug. The Electronic division will be taken to a new
level in the new financial year, with the an English radio station expected to be on air from November
2007 and the TV station from December 2007. A Luganda station will launch from February 2008. 

CONTACT INFORMATION.
Head office: 
Plot 19/21 First Street, Industrial Area Kampala
P. O. Box 9815, Kampala, Uganda
Telephone: +256 (0414) 337000 Fax: +256 (0414) 235843

Advertising Office: 
Jubilee House, Parliament Avenue Kampala
Telephone: +256 (0414) 344191, +256 (0414) 232058 Fax: +256 (0414) 232050

Regional Offices:
Mbarara Office: Plot 1/3 Makhansingh Street, Mbarara Town

Tel: +256 (0382) 276902

Mbale Office: Plot 2 Court Road, Mbale Town
Tel: +256 (0454) 436750

Soroti Office: Plot 8 North Road, Soroti Town
Tel: +256 (0352) 276612

Lira Office: Plot 11B Ayer Road, Lira Municipality
Tel:  +256 (0392) 300533

WEBSITE
www.newvision.co.ug
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Mr Michael Opagi – Acting Chairman

Mr Opagi previously served as Director Privatisation Unit/Project
Coordination Unit with the Privatisation & Utility Sector
Reform Programme and has over 18 years of experience in
the fields of ICT, finance, economic development, public
enterprise & infrastructure sector reform and privatisation.
He previously served as Chairman of Uganda Securities
Exchange. He served on boards of financial institu-
tions, utility companies and manufacturing concerns
and played a pivotal role in policy development and
reforms in these sectors. 
He also spearheaded the successful reform of the
telecommunications sector leading to the even-
tual divestiture of the state-owned telecommuni-
cations company. His vast privatisation expert-
ise led to his engagement in a short term con-
sultancy for the World Bank PSD team initia-
tive in the Government of Ethiopia.
Mr. Opagi has a Bachelor of Statistics (upper
second class honours), Post Graduate
Diploma Computer Science (First Class)
from Makerere University and an M.B.A
from Wolverhampton University.  

Robert Kabushenga – Managing Director/
Chief Executive Officer

Mr Kabushenga joined The New Vision as CEO on
January 1, 2007. He had worked as Legal and
Administration Officer of the Monitor Publications Ltd.
He later joined New Vision where he first worked as
Legal Officer later rising to the position of Company
Secretary.
Robert also worked as Executive Director of the Uganda
Media Centre. Robert is a holder of a Bachelor of Laws
degree from Makerere University and a Diploma in
Legal Practice from the Law Development Centre,
Kampala. He is a member of the Uganda Law
Society.
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Keith Kalyegira  – Non Executive Director

Keith holds an MBA from the University of Cape Town’s Graduate School of
Business. He is a member of the Institute of Corporate Governance of Uganda
(ICGU) and is an associate member of the Institute of Chartered Secretaries &

Administrators (ICSA). He completed a Bachelor of Commerce (Accounting)
degree at Makerere University in 1993.

Keith is currently the head of the Parastatal Monitoring Unit in the Ministry
of Finance, Planning and Economic Development. His responsibilities
involve strengthening the financial oversight role by government of public

enterprises with the aim of improving the performance of public enter-
prises. This role involves representing the Ministry of Finance as a

director on a number of boards of Public Enterprises. 
Prior to this, Keith worked for Shell South Africa and Shell

Uganda for a decade. During that period, he occupied various
middle and senior management roles in financial management,
sales operations and performance management within East,
Southern Africa and the Red Sea area.

Patrick Bitature – Non Executive Director

Patrick is the Chairman & CEO Simba Group of companies, whose Flagship
Company is Simba telecommunications. It operates in Uganda, Kenya,
Tanzania and Nigeria with 107 directly managed retail outlets in East Africa.
Patrick holds board positions in various organisations including; Chairman of
Uganda Investment Authority, Chairman Commercial Micro Finance Limited,
Director Radio West Ltd. and Director National Insurance Corporation

Limited.
Patrick is a member of the Presidential Investment Round

Table and the Chairman of the ICT working group. He is also
a Private Sector representative and Advisor at National
Task Force level on CHOGM. 
Patrick was ranked amongst 5 East African business lead-
ers of the future by Price Water House Coopers World sur-
vey 2003. He is an associate member of the Institute of
Chartered Secretaries & Administrators (ICSA) - London
1986.

Grace Akello – Non Executive Director 

Ms. Grace Akello was appointed to The New Vision Board at last
year’s Annual General Meeting. She is currently working as Founder

and Executive Director of an NGO called Women Peace for Africa.
She previously served as Minister of State for Northern Uganda
Rehabilitation and for Entandikwa (Microfinance). She has also served as

member of both the Constituent Assembly and of Parliament for Katakwi
and Soroti Districts respectively.

Grace worked as Assistant Publications Editor, Commonwealth
Secretariat, London; Assistant Editor, Viva Women’s Magazine,

Nairobi, Kenya; and Senior Editor, East Africa Publications,
Arusha, Tanzania.

She has several publications to her credit and has also writ-
ten extensively on food security, microfinance, and peace

in the African setting.
She holds a Bachelor of Arts Degree in Social Work and
Social Administration (Hons) from Makerere University. 
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Robert Kabushenga, Managing Director/ Chief Executive Officer

Mr. Kabushenga joined The New Vision as CEO on January 1, 2007. Before that
he had worked as Legal and Administration Officer of the Monitor Publications
Ltd. He later joined New Vision where he first worked as Legal Officer later
rising to the position of Company Secretary. Robert also worked as
Executive Director of the Uganda Media Centre. Robert is a holder of a
Bachelor of Laws degree from Makerere University and a Diploma in
Legal Practice from the Law Development Centre, Kampala. He is a
member of the Uganda Law Society.

Gervase Ndyanabo, Company Secretary

Mr. Ndyanabo joined the New Vision in 1989 as an Internal Auditor. He became 
Chief Internal Auditor in 1995 and then Company Secretary in 2005. He is the
chairman of the Interaction Leadership Association Uganda (an affiliate of the
Pan African Network of Leaders). He holds a Bachelor of Commerce degree
form Makerere University and an MBA from Edinburgh Business School
Heriot - Watt University, United Kingdom. Gervase is a member of ICPAU,
ICPAK, ICGU and The IIA and is a certified Internal Auditor.

Els De Temmerman, Editor in Chief

Els De Temmerman, a Belgian national joined the company in December 2006 as
Editor-in-Chief. She has vast experience in print and electronic media. She has
worked as staff reporter and African correspondent for various Belgian and Dutch
dailies, as well as Belgian Television, covering over 40 countries on the African
continent. An acclaimed author, Els has several books to her name, including
Aboke Girls, about abducted children in northern Uganda; The Horn of Agony,
on Sudan, Ethiopia and Somalia and The Dead are Alive: Rwanda, An
Eyewitness. She previously served as an adviser to the Belgian Minister
for Development Cooperation. She is a holder of a Masters degree in
Germanic Languages from the Catholic University Louvain Belgium.
Els has numerous awards in Uganda, Belgium and the Netherlands. 

Barbara Kaija, Deputy Editor in Chief

Barbara Kaija joined the New Vision as a sub-editor trainee in 1992. Before that
she had been a high school teacher and head teacher. She has risen through
the ranks as Sub-Editor before she became Deputy Features Editor and then
Features Editor, a position she held for eight years. Last September she was
appointed Deputy Editor-in-Chief. She holds a B.A in Education, a Masters
in Education, a post graduate Diploma in Practical Journalism from the
Thompson Foundation in Cardiff, United Kingdom and a Masters
Degree in Journalism and Media studies of Rhodes University.
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Zubair Musoke, Finance Manager 

Mr. Musoke joined The New Vision in 1989 as an accountant and furthered his
career at The New Vision, becoming the Finance Manager in 2001. He holds an

MBA from Eastern and Southern African Management Institute (ESAMI)/
Maastricht School of Management and a Bachelor of Commerce degree from

Makerere University. In addition, he is a Fellow of the Association of Chartered
Certified Accountants (FCCA)-UK and is a member of the Institute of

Certified Public Accountants of Uganda (ICPAU). He is also a member
of The Institute of Corporate Governance of Uganda (ICGOU) and a
member of ACCA Uganda branch.

Tony Glencross, Sales and Marketing Manager

Mr. Glencross joined The New Vision in 2003 on a consultant basis and was appoint-
ed Sales and Marketing Manager in 2005. Prior to that, he was a consultant with
Magnol Consulting, based in South Africa. He has undertaken training in Sales,
Marketing and Management and has 17 years working experience within the Media

and Newspaper Industry mainly in South Africa.

Rachel Namuli, Production Manager

Ms Namuli joined the New Vision in 2004 as the Production Planner. Following the
departure of the Production Manager she was appointed Acting Production Manager

and was confirmed to the position in 2005. Prior to joining the New Vision she worked
as the Process Developer with British American Tobacco, Uganda. She holds a
Bachelor of Science degree in Electrical Engineering from Makerere University
and a Masters of Science degree in Energy from Heriot - Watt University, United
Kingdom. She is a member of the Uganda Institution of Professional Engineers
and a member of the Institution of Engineering and Technology, United Kingdom.

Masiko Nahamya, Chief Internal Auditor

Ms Nahamya joined the New Vision in 2006 as the Chief Internal Auditor. Prior to
joining the New Vision she worked as Senior Internal Auditor in MTN and Senior
Internal Auditor for Uganda Revenue Authority. She holds a Bachelor of Commerce
Degree and an MBA from Makerere University. She is a Certified Public

Accountant, a Certified Internal Auditor, a member of the Institutes of Internal
Auditors Inc, Certified Public Accountants of Kenya (ICPAK) and Certified
Public Accountants of Uganda (ICPAU). She is also a holder of CISA and
CGAP. 

Caroline Mboijana, Human Resources Manager

Ms Mboijana joined The New Vision in 2005. Prior to that she worked with Eskom
Uganda Limited, based in Jinja and Tesco Stores Ltd (UK). She holds a Masters of

Science in Human Resources Management from Westminster University,
England and a Bachelor of Science in Business and Computer Science from
Brunel University, England. She is currently pursing professional qualifications
at the Chartered Institute of Personnel and Development, United Kingdom.
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Introduction:
The financial year 2006/07 ended positively for the New
Vision Printing and Publishing Company Limited. 

During the year under review there were changes in
senior management. Mr William Pike,
CEO/Managing Director and Mr David
Sseppuuya, Editor-in-Chief resigned from
the service of the company. They both
left at the end of the year 2006. 

Mr Robert Kabushenga took over as
CEO on January 1, 2007. Mr.
Kabushenga had earlier worked for the
company as Board Secretary before
leaving to set up the Uganda Media
Centre. 

Ms Els De Temmerman, a Belgian
journalist with a wealth of
experience in reporting on Africa in
general and the Great Lakes
Region in particular for close to
twenty years, is the new Editor-in-
Chief. Prior to her appointment, Ms De Temmerman had been living and working in northern Uganda for
close to five years. She was running an NGO she set up to support LRA returnee children who were either
abducted or born in the bush.

In May 2007, Brig. Noble Mayombo, the then Board Chairman, passed away. Mr. Michael Opagi was
appointed by the Board to act as Chairman until a substantive Chairman is appointed.

Mr Michael Opagi

Chairman’s Report

Some of The New Vision
Senior Managers at
Uganda Securities
Exchange waiting  to
announce the results for
the year ending June
2oo7
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Financial Performance:
The finances of the company are in excellent
shape. The company enjoys a healthy cash flow
position. Its gearing is safe and the balance sheet
value of the company has improved from 2005/06.
Turnover increased from Shs 29.6bn to Shs 33bn,
a growth of 11%. In 2007 a pre-tax profit of Shs
4.6bn (2006: Shs 3.6bn), a growth of 27% with a
profit margin of 14% were realised. Gross profit
increased by 11% to Shs 11bn, a margin of 34%.
The company ended the year in a very solid
position with good potential for future growth.

Investments:
During the year the company made a number of
investments aimed at improving its
competitiveness. A new A1 full colour flat-sheet
printing press was ordered and installed. It is now
operational and has greatly improved our ability to
print full colour flat sheet work. However, because
of the delay in delivery and installation, the
machine did not have the expected results in the
year. The impact of this investment will be felt more
effectively beginning the year 2007/2008. 

A further investment was also undertaken to
improve printing capacity on the web off-set
printing part of the operations. A new four tower
colour unit and a folder were ordered during the
year and delivery is expected in November 2007.
Once it is installed, there will be extra capacity to
print colour in the newspapers. There will also be
greater flexibility in serving the needs of our
readers by giving them more colour and more
recent news. In addition, it will improve our service
to advertisers, especially those who demand high
quality colour work and require a flexible deadline
regime to enable them make the best marketing
decisions for their products.

In addition to the above, the company installed a
Computer-To-Plate (CTP) system. This is a
modern way of developing plates. This technology
cuts out the need to use films in between design
work on the computer and plates that are used in
printing. 

Furthermore the Board made a decision to
diversify the business and invest in electronic
media. To this effect, a decision to set up an FM
radio station and a free-to-air television station for
Kampala was made. The Board also decided to
diversify the online business so that it can provide
more information than merely carrying an
electronic version of our print products.
Implementation of these projects is expected to be
completed in the financial year 2007/2008.

The New Ryobi A1 press

Robert Kabushenga receiving TV equipment at Kololo

Offloading radio mast equipment
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Product Developments:
The editorial team continues to enjoy the required
independence to do their work professionally. This
has sustained our editorial credibility with the
public.

The New Vision
A number of improvements and innovations were
undertaken last year and these have had a positive
impact on the reading public. Focus during the
year was on improving the quality and accuracy of
the stories, with the introduction of a corrections
column and permanent in-house training for both
reporters and editors. Up-country training sessions
were also organised for the regional papers and
up-country correspondents. Deliberate efforts were
made to improve the presentation of news, with the
use of more graphics, better pictures, more
background stories and analyses. This is reflected
in the growth of its circulation since January 2007.
Some features of the front page were improved to
make it more accessible to the buyers who make
their decisions based on headlines and buy their
papers from street vendors. There have been a
number of other innovations and new products
along with improvements which together have
made the paper superior to its competitors.

Sunday Vision
This product has been under competitive pressure
for sometime. To further strengthen its appeal in
the market, our UK-based design consultant, Mr
David Billington, was commissioned to redesign
the magazine. This is one of the more popular
features of this product. Furthermore, the
architecture of the paper was changed and some
new editorial features introduced. This has been a
success with readers who now perceive the paper
to be the better reader value in the market. The
impact of these new design improvements will be
further enhanced by the other plans we have for
the product in the financial year 2007/2008.

Bukedde 
This is the Luganda daily published as a sister
paper of The New Vision. Our retained consultant
based in the UK was commissioned to improve the
look of the paper. This was implemented in
December 2006. The improved design has been
well received. The editorial team continues to be
dynamic and innovative. They have introduced
new products in the paper that have contributed to
circulation growth. In fact on one occasion it was
the best selling paper in the whole country.

Rural Papers: 
(Orumuri, Etop, Rupiny)
There have been some improvements in
performance of Etop, Orumuri and Rupiny, our
local language weeklies. The management and
coordination has been strengthened. In the case of
Orumuri, its design has been improved with
positive results. Our circulation department has
come up with a special sales initiative for this
product which has made it more accessible in its
market and increased the circulation. Etop has a
new leadership team and management is keenly
following the performance of the product. 

Magazines 
(City Beat, Bride, Premiership)
The year 2006-2007 saw the strengthening of the
magazines section, which has now been
established as an independent section with a
Managing Editor. These are City Beat which is an
entertainment magazine, Bride which focuses on
the wedding industry and Premiership for the
soccer fraternity. Both City Beat and Bride &
Groom are now printed on superior art glossy
paper, with a fresher and more appealing look for
the readers. These have been successful products
and are now becoming attractive to advertisers.
There are some interesting opportunities which
management is seeking to take advantage of in the
magazine sector.

A collection of some of the magazines
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Website
We have continued to invest heavily in our
electronic operations believing that the internet is
the information vehicle of the future. In 2006/2007,
The New Vision remained the most visited news
website in Uganda. The number of visitors is
growing significantly.

Other Products
There have been innovations in products such as
final examination revision books for primary school
and O-Level finalists. This purely commercial
venture has done well. The University Guide which
is published in the paper is a very successful
innovation and contributed significantly to
circulation growth. Every beginning of year, we
publish a magazine about the prospects for the
country. It is inserted in the New Vision to boost
sales. It is good niche reading and serves added
value during this period which is a low circulation
season. Newspapers-in-Education (NIE) was
launched, a project to introduce newspapers as a
learning tool in schools. A NIE manager was
recruited. He has started organising workshops for
teachers on how to use The New Vision in the
classroom.

Business Operations:
The New Vision PPCL continues to be the
dominant media house in the country. The best
evidence of this is the good performance of our
revenue centres. Comparatively speaking, we
have 65-70% market share. 

Circulation:
At the start of the year, the circulation of
newspapers was generally low. The situation
improved greatly at the beginning of the third
quarter. Both The New Vision and Bukedde
managed to grow by a daily average of 4000
copies according to the figures audited by the Audit
Bureau of Circulation (ABC). The rural papers had
a more chequered performance, improving
towards the end of the financial year. 

The focus of the financial year was to reduce
wastage and loss by improving management and
coordination of the circulation department. In
addition, measures were taken to streamline
distribution so that the products arrive in the
market on time. 

Advertising:
This is our most successful revenue stream. We
continued to outperform our budgeted levels, the
immediate competitor and the industry in general.
Our sales team remains the most competent,
highly motivated and dedicated of any media
house in the industry. This year we registered a
particularly commendable growth in our online,
magazine and weekend advertising business. This
is significant considering that in the past we had
significant challenges generating revenue on these
platforms.

Advertisers’ representatives and New Vision staff
selecting the best New Vision Woman Achiever, 2007.

The New Vision Chief Executive Officer, Robert
Kabushenga chats with vendors after the Vendors'
Meeting in Kampala.
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Commercial Printing:
This part of the business has been more
challenging than we had initially envisaged.
Nevertheless we managed to perform as close to
pre-investment budget as possible. This is
important to note because we had based our
projections on the installation of a machine that
only came online at the end of the financial year.
We therefore did not achieve the targets we had
set for ourselves. But we believe that this is a
growing business in which we have certain
synergies/advantages and can deliver a good
business performance. 

Corporate Social Responsibility
As a general rule, the company does not contribute
cash to charitable organisations. However, the
company tries to contribute in kind by supporting
charitable organisations through editorial and
advertising publicity. 

Corporate governance
The company remains committed to the highest
standards of corporate governance with zero
tolerance of corruption. Appointments will continue
to be meritocratic. 

The internal audit department is headed by the
Chief Internal Auditor who works independently
and reports functionally to the Audit Committee of
the board, while maintaining close coordination
with the Chief Executive Officer and Company
Secretary. 

Human Resource:
The Company continues to attract good talent.
During the year management undertook an
employee satisfaction survey carried out by
Steadman and Associates, a reputable research
firm. The findings have now been integrated in the
performance targets of management to act upon.
This is one way of ensuring continuous
performance excellence. We maintain strong
support for professional training and development
of various teams as a way of enhancing
competence. The main highlight during the year
was training for editorial staff by Bill Ristow, a
Fellow from the Knight Rider Foundation.

Conclusion:
We are confident that the company is performing
well and continues to return value to the
shareholders and effectively serve the various
stakeholders. There is now a good opportunity to
expand and replicate this performance on other
platforms.

The New Vision Northern Region Marketing officer, Ben
Roger Opigo, hands over a donation from staff to Anna
Abur, the vice-chairperson of Opeta Camp

Consultant Bill Ristow in a workshop with New Vision
editors

New Vision trainer Jamesa Wagwau during the New
Vision Teachers Workshop at Seguku Co-ordinatng
Centre
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The accounting policies and notes to the financial statements on pages 21 to 38 form an integral part of these financial statements.
Report of the Auditor General -  page 16
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The accounting policies and notes to the financial statements on pages 21 to 38 form an integral part of these financial statements.
Report of the Auditor General -  page 16

21/9/
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The accounting policies and notes to the financial statements on pages 21 to 38 form an integral part of these financial statements.
Report of the Auditor General -  page 16
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The accounting policies and notes to the financial statements on pages 21 to 38 form an integral part of these financial statements.
Report of the Auditor General -  page 16
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ACCOUNTING POLICIES 21
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NOTES TO THE FINANCIAL STATEMENTS (CONTINUED)
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NOTES TO THE FINANCIAL STATEMENTS (CONTINUED)
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Proxy Card

For the attention of;
The Company Secretary
New Vision Printing and Publishing Company Limited
P. O. Box 9815, Kampala
Plot 19/21 1st Street Industrial Area

6th ANNUAL GENERAL MEETING

PROXY CARD

I/We the undersigned being a shareholder in the above mentioned company, hereby appoint

............................................................................................................................................................

of (address)..........................................................................................................................................

as my/our proxy to attend and vote on my/our behalf at the 6th Annual General Meeting of the 

company to be held on 15th day of November 2007 at 3.00pm or at any adjournment thereof.

Signed this..........................day of..................................2007

Name .....................................................................

Signature................................................................

Note:
1. This proxy card is to be delivered to the Company Secretary or faxed on +256 (0414) 346432 at 

least twenty four hours before the time appointed for holding the meeting and in default the 
instrument of proxy shall be treated as invalid.

2. In the case of a corporation, the proxy must be under its common seal

Cu
t h

er
e

��







New Vision Printing and Publishing Company Limited � Plot 19/21, First Street Industrial Area � P O Box 9815,
Kampala - UGANDA � Tel: +256 414 337000 � Fax: +256 414 235843 � Website: http://www.newvision.co.ug



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /ENU (Use these settings to create PDF documents with higher image resolution for high quality pre-press printing. The PDF documents can be opened with Acrobat and Reader 5.0 and later. These settings require font embedding.)
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


