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WE ARE CHANGING THE WAY YOU CONSUME NEWS

#TNR

WE ARE CHANGING THE WAY YOU CONSUME NEWS

#TNR



3 VISION GROUP ANNUAL REPORT 2014/15

PROGRESS A
ND PROSPERITY

 FOR SOCIETY

VISION
“A globally respected African media powerhouse that 
advances society”

MISSION
“To be a market-focused, performance-driven 
organisation, managed on global standards of operational 
efficiency

VAluES
• Honesty
• Innovation
• Fairness
• Courage
• Excellence
• Zero tolerance to corruption
• Social Responsibility
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NOTICE IS HEREBY GIVEN that the 13th ANNUAL GENERAL MEETING (AGM) of New Vision Printing 
& Publishing Company Limited will be held at the head office of the Company, Plot 19/21 First Street 
Industrial Area, Kampala on Thursday, 13th November 2014 at 3:00pm to conduct the following business;

1. To receive, consider and if approved adopt the annual financial statements for the year ended 30th 
June 2014, together with the report of the Auditors.

2. To approve and declare a final dividend of Ushs35 for the year ended 30th June 2014.

3. To rotate and elect directors.
In accordance with Articles 83-87 of the Articles of Association of the Company; Mr. David Ssebabi, Mr. 
Orono Otweyo and Mr. Charles Tukacungurwa retire by rotation as directors of the Company and being 
eligible offer themselves for re-election.

4. To appoint Mrs. Ketra Tukuratiire as a director of the Company. 

5. To appoint External Auditors for the financial year 2014/2015 and authorise the directors to negotiate 
and fix their remuneration in accordance with Sections 167-169 of the Companies Act 2012.

6. To approve the fees payable to the Non-Executive Directors for the financial year 2014/2015.

7. To conduct any other business that may be conducted at the AGM for which notice will have been duly 
received.

Dated this 15th day of October, 2014

By order of the Board

Gervase Ndyanabo
COMPANY SECRETARY

NOTICE OF ANNuAl GENERAl 
MEETING

Note:
f  Articles 60, 61, 62 and 63 provide for the appointment of a proxy if a shareholder is unable 

to attend. 
f   The proxy card is to be physically delivered to the Company Secretary at the physical address 

stated above, faxed to +256 (0414) 346432 or emailed to shareholder@newvision.co.ug at least 
forty eight hours before the time fixed for the meeting (Tear out the proxy card attached in 
the Annual Report)

f  In the case of joint holders, the signature of any one holder will be sufficient, but the names 
of all the joint holders should be stated.

f  If the card is returned without any indication as to how the proxy shall vote, the proxy will 
exercise his discretion on how to vote.

f  Shareholders with unclaimed dividends should contact the Company Secretary.
f  Shareholders are advised to notify the Company Secretary of any change in their addresses or 

bank account details by email at shareholder@newvision.co.ug or through the aforementioned 
address.

f   Shareholders are encouraged to open Securities Central Depository accounts. Please contact 
any registered stock broker for assistance.
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FINANCIAl HIGHlIGHTS

2014 2013 2012 2011 % change 
2014/13UGX '000 UGX ‘000 UGX ‘000 UGX ‘000

STATEMENT OF COMPREHENSIVE INCOME

Turnover  82,960,115  78,897,566  71,111,117  61,819,630 5%

Profit before tax  4,377,500  4,819,528  4,685,859  4,685,859 -9%

Profit after tax  3,098,785  3,551,526  3,859,053  3,003,680 -13%

STATEMENT OF FINANCIAL POSITION

Property, Plant & Equipment 31,932,364 33,898,649 33,639,844 34,866,599 -6%

Total Assets 66,971,707 66,382,476 64,410,639 61,995,235 1%

Shareholders funds 52,898,440 52,477,155 51,603,129 49,897,388 1%

FINANCIAL PERFORMANCE

Gross profit Margin 26.5% 27.5% 29.2% 29.4% -1.0%

Net  profit margin 3.7% 4.5% 5.4% 8.0% -0.8%

Return on Capital Employed 8.3% 9.2% 9.1% 9.4% -0.9%

Return on Total Assets 6.5% 7.3% 7.3% 7.6% -0.7%

Return on Non-Current Assets 13.7% 14.2% 13.9% 13.4% -0.5%

SHARE STATISTICS

Earnings per share-basic & diluted 41 46 50 39 -11%

Dividends (proposed) per share 35 35 35 30 0%

TURNOVER

 83 Bn
79 Bn

71 Bn
61.8 Bn
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SALES BREAKDOWN

SHAREHOLDER FUNDS

PROFIT AFTER TAX

ADVERTISING REVENUE

3.1 Bn
3.55 Bn

3..86 Bn

3 Bn

2014 
2014 

49.9 Bn 51.6 Bn 52.5 Bn 52.9 Bn
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AuDIT COMMITTEE

BOARD OF DIRECTORS

 Charles Tukacungurwa 
Non Executive Director 

Oode Obella
Committee Chairperson

 Monica Chibita 
Non Executive Director 

Robert Kabushenga 
Managing Director/

Chief Executive Officer

David Ssebabi  
Board Chairman

Orono Otweyo 
Non Executive Director 
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Gervase Ndyanabo 
Chief Operations Officer/

Company Secretary

Steven Bamwanga
Non Executive Director 

Oode Obella 
Non Executive Director  

Parity Twinomujuni
Member

Susan Lubega
Member

Joseph Baliddawa
Member

Grace Dwonga 
Non Executive Director

Gad Gasaatura
Non Executive Director
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CHAIRMAN’S STATEMENT

O
n behalf of the Board, it is with pleasure that I 
present to you the Annual Report and Financial 
Statements of Vision Group for the year ended 
30th June 2014. This was yet another challenging 
year owing to a general reduction in expenditure 
across the economy. The print advertising industry 

continued to experience a decline in spend directly impacting 
the Company’s revenue. The year however also saw a significant 
growth on ad spend in electronic media. This shift is expected 
to continue and the Company will continue to align its strategy 
with the changing market trends but at the same time command 
a bigger market share and revenue in print media. 

The Company remains committed to good corporate 
citizenship and even with the difficult economic environment, 
we continued to implement our mission of advancing society 
and acting responsibly because we believe creating a strong 
business and advancing society are both essential ingredients 
for long-term success.

We focused on the society as a way of delivering informative and 
educative products and at the same time provide acceptable 
returns to the shareholders. We continued to integrate 
sustainability into our business since the profitable growth of our 
Company depends on the economic, environmental discipline 
and sustainability of the society. In addition, our role in society 
goes beyond profit maximization and satisfying the needs of 
shareholders. We identified the needs of our society and used 
our products and initiatives as a tool for change in society. 

Financial Performance

In the past financial year, overall turnover grew by 12.75% but 
with the continually increasing cost of sales and other operating 
costs, there was a 12.7% decline in net profit.
 
Dividends

The Company has consistently paid a dividend to 
shareholders and the Board is pleased to recommend 

a dividend of Ushs 35 per share for approval by 
shareholders at the Annual General Meeting 

(AGM). The decision to recommend this 

We advance society as 
we grow

David Ssebabi
CHAIRMAN, BOARD OF DIRECTORS
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amount has been made cognisant of the need to balance 
between maximizing shareholder value and the need to 
plough back funds into the Company for future growth.  
We believe that the decision to continue ploughing back 
improves the long-term prospects of the Company and 
will yield greater returns. 

Strategy

Our focus in the past year was on executing our broad 
strategy and specific identified priority areas which 
ensured we remained competitive and placed us ahead 
of most of our competitors in industry. Our products 
continued to demand a bigger market share. Our radio 
stations registered improvement in listenership and 
revenue. Bukedde TV is now the most watched TV station 
in Uganda and its revenue has continuously been on the 
increase. Our print products also continued to perform 
well. Bukedde newspaper is now the leading newspaper 
in Uganda with New Vision coming in 2nd. This is good 
for the business when our products command a bigger 
market, the revenue share increases.  We should now 
focus on translating this bigger market share into real 
return to our shareholders.

We intend to leverage our positions so as to enhance 
profitability and improve our margins across all our 
business segments.  Over the next two years we intend 
to realign our business by making profitable investments 
especially in the electronic media so as to harness more 

growth opportunities.  Profitable growth will improve our 
margins and will directly translate into shareholder value.

Along the above lines, during the past year specific 
steps were taken to expose the Board and Executive 
Management to the electronic media industry. This was 
achieved through a case study visit to the Nairobi market 
and an annual retreat focused on the developments 
in the electronic media industry, macro-economic 
developments and prospects in Uganda. The knowledge 
acquired was very useful as it continues to inform and 
guide strategic decision making focused in this direction. 
Corporate objectives and annual staff targets were 
informed by the findings and discussions of these events. 

Corporate Governance

As a Company, we embrace best practice principles of 
corporate governance and strive to ensure compliance 
with the Companies Act, 2012 and USE Listing Rules.  
In the past financial year, the Board performed 
its oversight role to ensure proper functioning, 
transparency and accountability. 

In line with the Companies Act 2012, the Board 
underwent a restructuring exercise. Committees 
were reconstituted with specifically 3 non-
members of the board being appointed to 
the Audit Committee. 

The Board Chairman, Mr. David Ssebabi, welcomes the Uganda Communications Commission 
Executive Director, Mr. Godfrey Mutabaazi, to the Annual Board Retreat as the CEO looks on
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We continued to appraise ourselves of training needs 
and induction to ensure Board effectiveness. The focus 
for this year was on strategy, business environment, 
industry trends toward electronic media and legal 
compliance particularly with the Companies Act, 
2013. Continuous training of directors took place 
throughout the year. The purpose of the training 
was to boost the Board with knowledge and skills 
to enable them direct the growing media empire, 
fulfill its mandate to provide strategic direction, and 
effectively maintain oversight of the business to 
ensure delivery of shareholder value. 

In line with the Company’s Articles of Association and 
corporate governance best practice, the company 
continues to ensure that the performance of directors 
is up for review annually by the shareholders through 
rotation of directors who have served for three years. 
The directors who are eligible offer themselves to 
the Annual General Meeting for re-election and 
shareholders get to decide whether to re-appoint 
them. Three directors shall present themselves to the 
AGM this year. The Board shall also recommend to 
shareholders for approval, the appointment of Ketra 
Tukuratiire – a shareholder, as a minority shareholder 
representative to safeguard their interests. 

In line with corporate governance best practice, 
the Board conducted a self-evaluation exercise 
in December 2013 focusing on the role and 
responsibility of the Board, structure, composition, 
functions and processes, information and meetings 
among other critical areas. The results of this 

evaluation were discussed by the Board at the 
Board retreat held in January 2013 and 

formed a basis for identification of areas 
of improvement, training needs and 

necessary appointments.  

The CEO of Crested Stocks and Securities, Robert Baldwin, meets with the Board

Another evaluation of the Board will be carried out towards 
the end of the year. Evaluation of board committees and 
individual directors will also be carried out and the findings 
discussed at the Board retreat scheduled for February 
2015.

Outlook for 2014/2015

In the past financial year, we aimed at preserving 
profitability for shareholders whilst advancing society. 
This will remain our never ending objective. We have 
taken note of the recent market trends which shall guide 
our actions and decisions. We shall aim at positioning our 
Company to seize these emerging trends and live by the 
basics of good corporate citizenship. 

In the next financial year, we plan to grow our electronic 
products while ensuring that our print media continues to 
grow and dominate the market. We are confident that we 
shall remain competitive and relevant in the market. 

Conclusion

I thank my fellow members of the Board whose insight, 
untiring effort, support and sacrifice has ensured the 
Company thrives despite the challenges experienced 
in the market. I acknowledge our staff, on which the 
Company relies for its success. Their commitment and 
diligence is the reason we have continued to stand out 
and is much appreciated. 

On behalf of the Board, I extend my sincere appreciation 
to our customers and stakeholders for their continued 
support and loyalty. I thank our shareholders for their 
commitment to the success of the Company and for 
trusting us to spearhead it. We shall continue to implement 
our strategy aimed at increasing shareholder value whilst 
advancing society.
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The Managing Director of Kiss 100, Mr. Patrick Quarcoo (right), makes a presentation to the Board on the future of electronic media

The Board of Directors at the Standard Group TV studio in Nairobi, Kenya
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SENIOR MANAGEMENT

Zubair Musoke
Chief Finance Officer

Susan Nsibirwa
Head of Marketing and 

Communications

Kathy Turinawe
Chief Human Resource 

Officer 

Robert Kabushenga 
Managing Director/

Chief Executive Officer

Hope Nuwagaba
Head of Sales

Louis Jadwong 
Head of Digital

Bill Tibingana
Head of Radio

Mark Walungama 
Head of TV

Peter Taremwa 
Head of Printing

Barbara Kaija 
Editor-in-Chief 

Gervase Ndyanabo 
Chief Operations Officer/

Company Secretary 

Carol Lutalo
Chief Internal Auditor
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CEO’S STATEMENT

T
his was yet another year of continued efforts to 
return value to shareholders amidst challenges 
in the operating environment. The media 
industry also saw a shift in market trends with 
an indication that advertising preference is 
shifting from the traditional print media to 

electronic media. The investment in fiber-optic by Google 
in the greater Kampala and an expected digital migration 
scheduled to be rolled out at the end of the year pose both 
a risk and an investment opportunity for us and measures 
are being put in place to ensure we withstand the challenges 
these bring along as well as seize the opportunities.

We continued to implement our strategy and specific 
priority areas highlighted. Our decisions were guided by 
our corporate objectives and we are confident that we are 
on the right track towards ensuring the sustainability of our 
business.

Financial Performance

Our overall turnover grew by 12.75% while cost of sales 
increased by 6.6%. The increase in cost of sales and other 
operating costs, therefore, led to a 12.7% decline in our net 
profits.  Earnings per share reduced from 46 to 41. 

Operating Environment

The tight expenditure budget across most businesses 
has led to a reduction in advertising which translates into 
a reduction in revenue. In addition, the share price has 
continued to decline which has denied shareholder their 
capital gains and has put management under pressure to 
grow revenue despite increasing operating costs. 

We came up with measures to ensure the Company 
commanded a wider share of the market and to 
build preference for our products which in the end 
translates into increased revenue.  

Robert Kabushenga
CEO/MD

A tough financial year,   
           but we persist

We came up with 
measures to ensure 

the Company 
commanded a 

wider share of the 
market and to build 
preference for our 

products
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We enhanced our live TV broadcast capacity which 
has enabled us cover events and offer live broadcasts 
to our viewers. Urban TV underwent a restructuring 
and is on a growth plan. It can now be received in 
eastern Uganda (Soroti and Mbale) and northern 
parts of the country i.e. Arua and Gulu, which has 
resulted in a wider market share and increased 
revenue. 

There is increased attention to our sales process in a 
deliberate move to make our route to market more 
productive. Supervision of distributors upcountry 
has been enhanced by posting regional circulation 
supervisors and this is already paying off. The sales 
team also underwent training on conceptual selling, 
product knowledge and market dynamics to improve 
on presentation and penetration of the market.

Printing capacity has been increased by the purchase 
of 2 printing presses which have enabled us meet 
client timelines despite a huge workload. To reduce 
machine downtime we focused on preventive 
maintenance of our equipment which has resulted 
in reduction in costs of repair & maintenance plus 
reduced machine downtime. Nevertheless, in order 
to enhance competitiveness, there is need for further 
investment in the printing capacity.

Achievements

This year, Bukedde, one of our main brands, made 
20 years. Since its inception in 1994, the brand 
has grown from a weekly newspaper to a daily 
newspaper, a radio station and a TV station. According 
to ABC, Bukedde newspaper is now the leading daily 
in Uganda in terms of circulation. Bukedde TV is 
also the most watched TV station in Uganda and its 
revenue has continually risen 

Our commercial printing department set a new 
record of monthly performance of Ushs 1.8 billion 
from Ushs 1.4 billion. TV revenues have also picked 
up to an average of Ushs 1 billion per month. There 
was an impressive trend in radios, with Arua One, 
Bukedde FM and XFM registering an improvement 
in listenership and revenue. According to the Audit 
Bureau of Circulation (ABC), our main newspapers, 
Bukedde and New Vision maintained market 

leadership by taking position 1 and 2, with 
a total circulation of 35,008 and 31,495 

copies respectively. 

Our projects and events continued to grow.  Pakasa 
registered attendance of over 3,000 participants 
and attracted great leaders like the President of the 
Republic of Kenya – Uhuru Kenyatta and successful 
businessmen and women. We also launched a 
Luganda version of Pakasa titled Yiiya Sente, which 
was well received by the public and has continued 
to attract an equally large audience and successful 
panelists. These projects have built our brand equity 
and have enabled us advance society, which is good 
for our business. 

We held 2 editions of the Bride and Groom Expo, 
which were both equally successful and a very 
successful 3rd season of Coca-Cola Rated Next. 
Our regional stations were also not left out; we held 
successful marketing drives for all these stations.

Marketing and Research

The marketing function undertook a deliberate 
drive to create preference/loyalty for our brands 
and continuously carried out market research. 
Discussions on the findings influenced our strategy, 
which explains the improvement in our products.  

Human Resource

The Company continued to implement its human 
resources strategy aimed at attracting, developing 
and retaining a skilled workforce that is committed to 
delivering the Company’s objectives. During the last 
financial year,there was extensive training in key areas 
like Multi-platform Journalism, Photography, Radio 
Community News Enterprise, Journalism, Newsroom 
Management, and Productivity Enhancement. 

Our main newspapers, 
Bukedde and New 
Vision maintained 
market leadership 
by taking position 1 
and 2, with a total 

circulation of 35,008 
and 31,495 copies 

respectively
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Vision Group’s Chief Finance Officer Zubair Musoke and Kampala 
District Kadhi Sheikh Siliman Ndirangwa receive the Minister for 
Information, Ms. Rose Namayanja, at the ‘Bukedde at 20’ celebrations

The Archbishop, Cyprian Lwanga, tours the Bukedde offices

Special guests cut cake at the ‘Bukedde at 20’ celebrations

Buddo Senior Secondary School students 
entertain guests at the celebrations

BUKEDDE MARKS 20 YEARS

Manager of Ethiopian Airlines - Uganda, Abebe Angessa, presents 
to the CEO 10 air tickets of the winners of the Bukedde Dubai trip
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An analysis of the skills and abilities of our current 
staff was carried out and developed a more accurate 
understanding of what skills exist in the business 
and gaps identified which provided a good starting 
point for more focused training plans. 

Future Outlook

In the coming financial year, there will be greater 
focus on route to market to ensure consistent 
revenue growth. Furthermore, strict measures to 
control the rate at which cost of sales are growing 
are being implemented. This is in order to ensure 
the business achieves a much higher level of 
profitability, the overall objective being to improve 

the market valuation of the business. 

The more important issue though is 
the future of our business. Currently 

the Company is highly invested 

Rated Next 2014 winner Ruth Grace is presented with  a Ushs 50m cash prize by 
CEO Robert Kabushenga  and the Century Bottling Marketing Manager, Rob Davis

in legacy media. However, there are major advances 
in new technology and digital media which is going 
to be more accessible. This coupled with changing 
demographics of our audiences means there will be a 
strategic shift in media consumption patterns in the 
industry. The next financial year will be spent preparing 
to transition the business into a digital environment. 

We are confident 
that we are on the 
right track towards 

ensuring sustainability 
of our business
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CORPORATE GOVERNANCE 
STATEMENT

I
n the past financial year, the Company was managed 
on the basis of effective practice of standards of good 
corporate governance as highlighted in this statement 
and will continue to uphold these standards. 

The Board

Vision Group is headed by a unitary board of directors 
appointed by shareholders at the Annual General Meeting 
(AGM) and has powers and duties vested in it by the 
Companies Act 2012, Uganda Securities Exchange (USE) 
Listing Rules 2003 and the Articles of Association. 

The Board is responsible for setting the Company’s 
strategic direction and ensures that the strategy is aligned 
with the Company’s vision, mission, values and objectives. 
It guides the Company with a view to ensuring long-term 
and sustainable returns for shareholders, while delivering 
exceptional services to our customers, having regard 
to the interests of stakeholders and the communities in 
which the Company operates. 

The Board embraces corporate governance best practice 
and strives to achieve effectiveness as highlighted in this 
statement.

The Board takes cognisance of the requisite knowledge, 

We uphold 
good 
corporate 
governance

Newly appointed members of the Board Audit and Risk  Committee tour the factory as part of induction

CORPORATE GOVERNANCE 
STATEMENT
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Newly appointed members of the Board Audit and Risk  Committee tour the factory as part of induction

skills and experience of directors, as well as other 
necessary attributes to enable them perform their roles. 

The Company’s Board is currently constituted of nine 
directors with a wide array of skills and experience to 
enable effective Board discourse. Eight of them are 
Non-Executive Directors (NEDs) to ensure decision 
making is sufficiently informed by independent 
perspectives. Of the 8 NEDs, 5 are independent. The 
Managing Director/CEO is the only Executive serving 
Board member. The Chief Finance Officer, Editor-in-
Chief and Chief Internal Auditor attend meetings on 
invitation. 

The roles of Chairman and Chief Executive are separate 
and distinct. 

In addition, the Audit Committee is comprised of 3 
non-members of the Board in accordance with the 
Companies Act, 2012.

The number and caliber of independent non-executive 
directors on the Board ensures that decision-making is 
sufficiently informed by independent perspectives.

In order to improve on its effectiveness, the Board 
underwent a restructure this year and put in place 
a Nominations Committee. In accordance with 
approved Board Nominations Guidelines, the 
Committee considers, approves and through the Board 
recommends nominees to shareholders for approval at 
the AGM.  

There were no casual vacancy appointments to the 
Board during the past financial year. At this year’s 
AGM, the Board will recommend and offer Mrs. 
Ketra Tukuratiire for appointment as a shareholder 
representative on the Board.

Directors who have served 3 years retire by rotation at 
AGMs and may offer themselves for re-election. This 
year, the directors retiring by rotation are:
• Mr. Orono Otweyo
• Mr. Charles Tukacungurwa

Induction and Training

After appointment, new directors undergo induction 
into the Company’s business and operations. They 
are advised on their rights, duties, legal and regulatory 
requirements, as well as governance best practice. 
Induction of new members of the Audit Committee 
took place on 24th April, 2014.

All existing directors are 
continually trained in 
corporate governance, 
applicable legislation and 
regulations, codes and any 
changes to legislation which 
impact the Company. They 
are also exposed to Company 
operations. 

The Company Secretary is 
responsible for the induction 
and ongoing education of 
directors. The focus this year 
was on strategy, industry 

trends toward electronic media and legal compliance 
particularly with the Companies Act, 2012. Continuous 
training of directors took place throughout the year, 
which included a study tour to media houses in Kenya 
which operate in an environment similar to that of 
Vision Group but have been able to thrive despite the 
difficult economic climate. 

The theme for this year’s annual retreat for the Board 
and Executive Management in February 2014 was on 
developments in the electronic media industry, macro-
economic developments and prospects in Uganda. The 
retreat was aimed at informing the Board on recent 
trends and developments in the media industry that 
should guide their decision-making.

Meetings of the Board

The Board meets quarterly and the meetings are 
structured to allow open discussion. 

All substantive agenda items have 
comprehensive briefing papers which are 
circulated at least 7 days to the scheduled 
meeting. 

Classification of directors

Director Independent Non-
Independent

David Ssebabi Non-Executive/Chairman 

Robert Kabushenga Managing Director 

Prof. Monica Chibita Non-Executive 

Orono Otweyo Non-Executive 

Oode Obella Non-Executive 

Grace Dwonga Non-Executive 

Gad Gasaatura Non-Executive 

Steven Bamwanga Non-Executive 

Charles Tukacungurwa Non-Executive 
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Committees of the Board 

The Board monitors and evaluates the 
implementation of strategies, policies, management 

performance and business plans through Board 
committees which improve its effectiveness. 

The committees facilitate discharge of the 
Board’s responsibilities by providing in-

depth focus on specific areas. The committees each 
have terms of reference which detail roles and how 
they operate. 

Each committee has access to relevant information 
and is provided with all necessary resources to 
enable them undertake their responsibilities in an 
effective manner. 

Before commencement of a meeting, directors 
are required to disclose existence of any potential 
conflict of interest. Directors also disclose any 
potential conflict of interest which may arise 
from time to time during their directorship. No 
instances of conflict of interest arose in the past 
financial year.

A register for conflict of interest exists for record 
of existing or potential cases of conflict of 
interest. 

The Board Chairman, Mr. David Ssebabi (centre), addresses shareholders at the 2013 AGM as other directors look on

Directors upheld the culture of excellent attendance of Board meetings as highlighted in the table below: 

Oct 3, 
2013

Oct 24, 
2013

Nov 4, 
2013

Nov 21, 
2013

Feb 5, 
2014

Apr 30, 
2014

Jun 26, 
2014

Jul 31, 
2013

David Ssebabi X       

Robert Kabushenga        

Orono Otweyo    X    

Grace Dwonga        

Oode Obella        

Monica Chibita    X   X 

Steven Bamwanga        

Gad Gasaatura x     X  

Charles Tukacungurwa       X 

Directors’ shareholding as at June 2014 was:

No. of shares 

David Ssebabi (in joint ownership 
with his wife)

7579

Mrs. Susan Lubega – a member of the Board Audit 
and Risk Committee holds 1313 shares.

In addition to the regular quarterly Board meetings, 
other meetings to deal with specific matters are held. 
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Following findings of the Board evaluation and in accordance with the 
Companies Act 2012, the committees were restructured in January 2014 to 
enhance their efficiency. 

The committees, membership and attendance of Board committee 
meetings in the past financial year was as set out in the tables below: 

HR and Remunerations Committee 

Jul 22, 
2013

Aug 26, 
2013

Oct 21, 
2013

Apr 28, 
2014

Jul 30, 
2014

Capt. Gad Gasaatura    X 

Orono Otweyo  X   

Prof. Monica Chibita    n/a n/a

Robert Kabushenga     

Grace Dwonga n/a n/a n/a  

Steven Bamwanga n/a n/a n/a  

Finance and Operations Committee

Jul 23 
2013

Oct 22, 
2013

Apr 29, 
2014

Jun 24, 
2014

Jul 29, 
2014

David Ssebabi X    

Robert Kabushenga     X

Oode Obella   n/a n/a n/a

Steven Bamwanga x    

Grace Dwonga n/a n/a   

Charles Tukacungurwa n/a n/a   

Editorial Committee

Jul 22, 
2013

Oct 21, 
2013

Apr 28, 
2014

Aug 21, 
2014

Prof. Monica Chibita    

Capt. Gad Gasaatura   x 

Steven Bamwanga x  n/a n/a

Grace Dwonga   n/a n/a

Orono Otweyo n/a n/a  

Charles Tukacungurwa n/a n/a  
                   
Audit and Risk Committee 

July 23, 
2013

Oct 01, 
2013

Oct 22, 
2013

Jan 28, 
2014

Apr 29, 
2014

Jul 29, 
2014

Orono Otweyo     n/a n/a

Oode Obella      

Grace Dwonga     n/a n/a

Charles Tukacungurwa     n/a n/a

Parity Twinomujuni n/a n/a n/a n/a  

Joseph Baliddawa n/a n/a n/a n/a  

Susan lubega n/a n/a n/a n/a  
                 
Key:  - Present      X  - Absent       n/a - Not Applicable

Board Audit and Risk Committee 
(BARC)

In line with the Companies Act 2012, 
the Board Audit and Risk Committee 
was reconstituted to meet the 
requirement of at least three members 
of reputable integrity, not being 
members of the Board.  Membership 
of the committee now consists of 
4 members, 3 of whom are not 
directors while 1, the chairperson, is an 
independent non-executive director. 
To ensure continuity, the chairperson 
is a previously serving member of the 
committee which ensured continuity 
in the performance of its duties and 
mandate. 

The committee is comprised of 
members who collectively are experts 
in corporate governance, financial 
reporting, risk management and 
internal and external audit. 

The committee is governed by a 
charter which provides for its terms of 
reference and guides its activities.

The committee provides independent 
oversight of the Company’s 
financial reporting. It monitors the 
integrity of the company’s financial 
statements and considers the 
significant accounting policies used 
for preparation. It ensures timely, 
transparent and objective disclosure 
of financial information. It considers 
and makes recommendations to the 
Board on the half-year and annual 
audited accounts.

The committee provides oversight 
of the risk management and internal 
audit function to ensure that 
appropriate systems are in place 
to identify, evaluate and manage 
significant risks faced by the 
company. It ensures that sound, 
effective risk management and 
internal control systems are 
maintained. 

The committee considers 
quarterly internal audit 
and risk reports.
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Internal Audit 

The Company has an internal audit department whose 
primary role is to provide assurance to the Board 
and the Executive management on governance, risk 
management,  and internal control processes by 
analyzing, measuring and evaluating the effectiveness 
of systems of control in achieving company objectives 
through a systematic and disciplined approach.

The department applies the Risk Based Internal Audit 
methodology (RBIA). RBIA enables Internal Audit 
to provide assurance to the Board and Executive 
management that risk management processes are 
effective, in relation to the Company’s risk appetite. 

During the year 2013/2014, the department achieved 
100% coverage of the approved annual audit plan, 
covering all the Company’s strategic business units and 
support units. The reports arising from the audits were 
discussed with management and agreed actions and 
implementation dates included in the reports. Quarterly 
updates on progress of implementation of agreed 
actions were discussed at the Board Audit and Risk 
Committee (BARC) meetings. Quarterly follow up on 
implementation of the external auditors’ management 
letter recommendations was also done and updates 
discussed at the quarterly BARC meetings.

The Chief Internal Auditor functionally reports to and has 
unrestricted access to the committee.   

Risk Management 

The Company operates under an 
approved Enterprise Risk Management 

framework following the COSO model. The risk 
management framework was reviewed during the period 
by both management & the Board committees.

The Board Audit & Risk Committee provides oversight of 
the risk management function. The committee considers 
a quarterly risk report prepared by the Risk Officer and 
discussed by management. The oversight roles involves 
ensuring that management has a process in place for 
identifying key risks and an approach to mitigate these 
risks to an acceptable level. The Executive Committee 
(EXCO) serves as the Risk Management Committee and 
the Company employs a full time Risk Officer.

The quarterly risk report includes identified key risks, 
highlighting any changes and responses to each risk 
ranking as well as emerging risks.

The Company’s key risks are profiled and monitored 
regularly for change in ranking and appropriateness of 
mitigation measures as well as identifying new risks.

Vision Group’s key risks are:
• Reputation damage
• Failure to meet financial targets
• Credit risk (bad debt & increase in collection days)
• Loss of market share
• Inadequate business continuity
• Defamation suits
• Fraud (lapses in internal controls)

Vision Group has embarked on the process of 
procurement for implementation of an Enterprise 
Resource Planning system, whose functionality will 
include cloud storage to address part of the Company’s 
business continuity needs.

Barbara Kaija, the Editor-in-Chief, responds to a question at the 2013 AGM
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The risks with responses to highlight for the period 
include:

• Foreign Exchange Risks
The Company’s exposure to the risk of foreign exchange 
rates relates primarily to purchase of imported raw 
materials quoted in foreign currencies. Strong foreign 
currencies have a direct impact on the cost of imported 
input, therefore, increasing the cost of production. This 
risk has been managed by managing stocks optimally. 

• Economic Factors
Government is primarily the biggest spender within 
the economy; fiscal measures by the Central Bank 
to manage inflation during the year have reduced 
aggregate demand within the economy. Advertisers 
are subsequently tightly managing their budgets & 
advertising budgets are continually reduced by the 
major advertisers. 

However, the Company continues to be a leader 
in innovation through its diversified platforms and 
maintains command of advertising spend.
 
• Growth of Electronic Media
Electronic media advertising spend is growing faster 
than print adverting. Vision Group is working towards 
reducing the reliance on print advertising by continually 
investing & strategically positioning the electronic 
media platforms. 

There has been significant investment in television to 
take advantage of the growing preference of television 
by advertisers, with particular focus on Urban TV for 
the year.

The risks shall continually be monitored and 
effectiveness of the responses continually evaluated 
and assessed. 

Nominations Committee

In line with the Companies Act 2012, a Nominations 
Committee was set up in the course of the year to 
handle appointments onto the Board. The committee 
is governed by the Nomination Committee terms 
of reference and ensures that at all times there is a 
balanced mix of skills, experience and competence in 
various fields of expertise on the Board to ensure its 
effectiveness. 

The Committee is responsible for evaluating the 
Board  and advising on its structure as well as matters 
of succession planning. This year, the Committee 
recommended the rotation of two directors for 
consideration by the shareholders at the AGM and the 

appointment of a minority shareholder representative, 
Mrs Ketra Tukuratiire. 

The Board chairman is the chairman of the Nominations 
Committee.

HR and Remuneration Committee 

This Committee is composed of four non-executive 
directors and is governed by the HR and Remunerations 
Committee terms of reference. The committee reviews 
the Company’s remuneration policies, structures and 
practices and, among others, agrees the employment 
terms for executive and senior management, including 
the Chief Executive Officer, taking into account the 
objectives of the company from which performance 
targets for the Executive management are extracted. 

The committee also ensures compliance and 
implementation of Human Resource policies and 
makes recommendations to the Board. 

Remuneration Philosophy

In determining the remuneration of non-executive 
directors, the Board considers the extent and nature 
of their responsibilities, and reviews of comparative 
remuneration offered by similar companies. The 
Company aims at attracting and retaining high 
caliber directors to provide oversight and guidance to 
management. Remuneration takes into account the 
caliber of directors.

In the past financial year non-executive directors were 
paid a quarterly fee and sitting allowance approved by 
shareholders at the last AGM as follows:

CHAIRMAN NON-
EXECuTIVE 
DIRECTORS

Sitting Allowance (uGX) (net)   672,000 560,000

Quarterly Fees (uGX) (net) 1,344,000 1,120,000

The (audit) department 
achieved 100% coverage 
of the approved Annual 

Audit plan, covering 
all the Company’s 

strategic business units 
and support units
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Board Evaluation

The Board is committed to continued improvements 
to its effectiveness and performance. The Board 
conducts an annual evaluation exercise which focuses 
on role, its responsibility, structure, composition, 
functions and processes, information and meetings 
among other critical areas. The objective of these 
evaluations is to assist the Board and committees to 
constantly improve their effectiveness by addressing 
areas needing improvement and providing directors 
with the necessary training. 

The Board carried out a self-evaluation to assess 
its performance, that of its committees, the 
chairman and individual directors in December 
2013. Questionnaires were filled, results collated 
and feedback discussed. The results of this 
evaluation formed a basis for identification of areas 
of improvement, training needs and necessary 
appointments. Training was identified especially in 
electronic media.

Performance of individual directors was evaluated 
by the directors. The chairman discussed the peer 
review results with each director.

Suggestions on effectiveness and compositions were 
taken into account and a restructure undertaken.
 
The next scheduled evaluation will be carried out in 

December 2014. 

Financial Reporting and Disclosures

Financial performance is monitored 

through quarterly reports from management, and 
governance and risks are monitored by the relevant 
risk committees, and reviewed by the Board. The 
performance is formally reported to shareholders 
through half-year unaudited results and audited 
financial statements. The audited accounts are 
presented to, and considered by shareholders at the 
Annual General Meeting.

Financial information on the Company’s performance 
is prepared using appropriate accounting policies and 
standards, which are applied consistently. Financial 
statements are produced in accordance with 
International Financial Reporting Standards (IFRS) 
and the requirements of all the relevant statutes, 
rules and regulations. 

All accounts are approved by the Board and presented 
to the Uganda Securities Exchange before publication 
in fulfillment of the Listing Rules.

The accounts are published in the New Vision 
newspaper and uploaded onto the Company 
website. They are also sent to shareholders via email 
(eshareholder@newvision,co.ug) and are uploaded 
on the website (http://www.visiongroup.co.ug/
financialreports.php). 

Dealing in Securities

The Company restricts dealing in securities by 
directors and employees during closed periods. 
Communication is sent out to employees and 
directors to notify them of the closed periods, which 
are from July 1 to the publication of final results, and 
from January 1 to the publication of interim results. 

Directors interact with participants at the 2013 AGM
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Regular communication with shareholders is a 
responsibility of the Company in order to improve 
shareholder value and relationships. The Company 
is committed to ensuring that shareholders and the 
financial markets are provided with full, accurate 
and timely information about its performance.  In 
addition to engagements facilitated by the office 
of the Company Secretary, the Board ensures that 
shareholders and the investing public are availed 
with full and timely information about its business 
performance through publication of half-year and 
full-year financial statements and circulation of 
annual reports.

Communication to shareholders is usually through 
emails (shareholder@newvision.co.ug), SMS, post, 
telephone calls and announcements in the 
newspapers. Shareholders are, therefore, encouraged 
to ensure their details are updated and to notify 
the Company of any change in their postal or email 
addresses, phone numbers and bank account details. 

The Company has also put in place a shareholder 
page on its website which contains important 
information like all past annual reports, audited and 
unaudited financial statements, list of approved 
brokers, frequently asked questions etc. The page can 
be accessed directly at http://www.visiongroup.co.ug/
shareholder-information.php. 

The annual report is published each year on the 
Company’s website (www.visiongroup.co.ug) together 
with the notice and resolutions of the Annual General 
Meeting. 

Shareholders are encouraged to attend the annual 
general meetings to exercise their rights and for more 
interaction.

The Company has put in place an investor relations 
function to ensure shareholder engagement. The 
officer in charge of investor relations can be reached 
on 0414 337835.

Company Secretary

The role of the Company Secretary is to ensure 
the Board remains cognisant of its duties and 
responsibilities.

The Company Secretary acts as secretary to the 
Board and its committees. The Company Secretary 
assists the chairman in ensuring that all directors 
have full and timely access to all relevant information 
and is responsible for ensuring that the correct Board 
procedures and applicable laws are followed. 

The Company Secretary keeps the Board abreast of 
relevant changes in legislation and governance best 
practices. The Company Secretary also oversees the 
induction of new directors as well as the ongoing 
education of directors. 

All directors have access to the services of the 
Company Secretary.

Compliance 

Vision Group remains committed to conducting 
business in accordance with relevant laws and 
regulations. In the past financial year, we saw the 
coming into force of the Companies Act 2012, the 
passing of the Anti-Pornography Act and the Press 
and Journalists Act as amended. Measures have been 
put in place to ensure compliance.

Compliance checks were carried out for all strategic 
business units to boost compliance and identify areas 
lacking. The major compliance challenges were the 
increased costs of compliance and the high risk of 
fines and penalties by regulators. 

Compliance with the Companies Act 2012 was also 
observed. Annual returns were filed while Board and 
shareholder resolutions were registered on time. 
Some areas of the Companies Act 2012 are still grey 
and will require further guidance from the Uganda 
Registration of Services Bureau (URSB). 

Going Concern

Nothing has come to the attention of the 
directors to indicate that the Company will 
not remain a going concern for at least 
the next twelve months from the date 
of this statement.

The Board 
is committed 
to continued 

improvements to its 
effectiveness and 

performance 
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SHAREHOlDER INFORMATION

SUMMARY OF SHAREHOLDERS

NO. OF SHAREHOLDERS SHARES (UGX) % HOLDING

INSTITUTIONAL

Ugandan 77 68,179,258 89.12

Foreign 3 187,988 0.25

INDIVIDUAL

Ugandan 2,329 7,370,209 9.63

Foreign 105 762,545 1

GRAND TOTAL 2,514 76,500,000 100.00

TOP 10 SHAREHOLDERS

SHAREHOLDER SHARES PERCENTAGE

1. Government of Uganda 40,800,000  53.34

2. National Social Security Fund 15,000,000 19.61

3. National Insurance Corporation Ltd 2,068,172 2.70

4. Bank of Uganda Staff Retirement Benefit Scheme  - AIG 1,703,380 2.23

5. National Social Security Fund - SIMS 1,435,857 1.88

6. National Social Security Fund - Pinebridge 750,000 0.98

7. Bank Of Uganda Staff Retirement Benefit Sch - SIM 675,971 0.88

8. Mr. Wazunula Samuel Mangaali 510,000 0.67

9. Tullow Uganda Staff Retirement Benefits Scheme 499,800 0.65

10. Makerere University Rbs - Pinebridge 475,000 0.62
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Sustainability through social relevance

A
t Vision Group, we believe that our most important 
contribution to sustainable development is to operate a 
profitable and sustainable business and have, therefore, 
embedded sustainable business practices into our business. 
We believe that business has a responsibility beyond its 
basic responsibility to its shareholders; a responsibility to 

a broader constituency that includes its key stakeholders and the society.

Through our various platforms we highlight various societal challenges 
such as unemployment, food insecurity, access to health care and access 
to information. We play a vital role in fighting vices like child sacrifice and 
defilement, and also act as a channel in finding solutions. In addition, 
we educate individuals and enable them improve their quality of life by 
providing informative news and educative reading materials.

In formulating our strategy, we consider the full range of issues 
that influence the sustainability of our business and that of the 
community in which we operate. 

We aim at remaining commercially viable and socially relevant 
to the societies in which we operate. We also take into 
consideration those factors that affect the stability and 
growth of the society we operate in, the Ugandan 
economy and in turn our business.

We cannot seek 
achievement for 

ourselves and 
forget about 

progress and 
prosperity for 

our community
—Cesar Chavez

CORPORATE SOCIAl 
RESPONSIBIlITY REPORT

Vision Group’s CEO Robert Kabushenga asks H.E. Uhuru Kenyatta a question during the third Pakasa Forum
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As a result, the Company was in the past financial year 
involved in various activities through which it used 
its various platforms and resources to empower the 
community and to highlight social causes.

The main projects undertaken were:

1. The Best Farmers Competition. 

Organized under Harvest Money, our hugely popular 
weekly farming pullout, the contest attracted over 
1,800 farmers across the nation and drew attention 
to agriculture to help Ugandans take advantage of it 
to address the issue of unemployment, food insecurity 
and commercial farming. 

The project highlighted the underlying impediments 
to farming in Uganda. These include poor extension 
services, low technology, poor marketing and storage 
of produce and other products, low access to finance, 
and the mutual distrust between financial institutions 
and farmers among many other challenges.

The project run jointly with dfcu Bank, Dutch Embassy 
and KLM Airlines and was arguably one of our best 
contributions to Uganda this year. The project helped 
focus attention on agriculture, a critical sector of our 
economy that employs over 80% of our population. 
The main purpose of the project was to motivate 
Ugandans into exploiting the Country’s natural 
resources to make a living out of farming and improve 
quality and standards of living. 

The project managed to make farming attractive by 
showcasing the best farmers for all to see and emulate. 
This was aimed at inspiring millions of other Ugandans 
to take to farming which is the backbone of our 
economy. Seminars for farmers were organised where 
various topics of concern were addressed. Teams of 
successful farmers participated in agricultural shows 
and shared information and experiences. The project 
also highlighted urban farming and as a result urban 
dwellers have begun putting their small pieces of land 
to optimal use by growing vegetables and rearing 
chicken and or zero-grazing. 

The 10 winners of the project will get a fully sponsored 
trip to the Netherlands to visit and learn from 

successful farmers.  The overall winner will get 
Ushs 50 million and the first and second 

runners up will receive Ushs 30 million 
and Ushs 20 Million respectively 

to finance acquisition of farm assets like tractors, 
milk coolers, irrigation systems etc. to enhance their 
farming.  The remaining seven will receive an award of 
Ushs 7 million each.

2. Pakasa and Yiiya Sente

These are aimed at providing entrepreneurial skills 
to empower Ugandans to create employment for 
themselves and others. 

Weekly Pakasa pullouts were published in the Friday 
New Vision newspaper. The pullout carries stories 
and experiences of successful entrepreneurs who 
have beaten the odds by starting and growing their 
businesses from scratch. Their main purpose was to 
educate and inform readers on how to acquire and use 
their entrepreneurial skills and meager income to start 
or grow businesses for the long-term. 

Fora that offered the youth an opportunity to interact 
with successful businessmen and obtain tips on 
entrepreneurship were conducted. 

In the past financial year, Pakasa was held three 
times. Attendance was free of charge and was open 
to members of the public. The forum offered a 
platform for discourse where successful and aspiring 
entrepreneurs from all walks of life shared tips and 
experiences. 

Prominent people like the President of the Republic 
of Uganda and successful businessmen shared their 
experiences and enlightened participants on starting 
and growing businesses. 

The hugely popular Pakasa Forum registered a high 
attendance of up to 3,000 people and broke Twitter 

Pakasa Forum 
registered a high 

attendance of up to 
3,000 people and broke 

Twitter records in 
uganda, scoring the 
highest social media 

traffic to date
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A huge crowd of participants from all walks of life at the first Yiiya Sente forum

Some of Uganda’s successful entrepreneurs offer advice to participants at the Pakasa Forum

Panelists at the Yiiya Sente forum

Participants take notes at 
the Yiiya Sente forum
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H.E. Uhuru Kenyatta interacts with participants after the Pakasa Forum

records in Uganda, with the last forum scoring the 
highest social media traffic to date. The proceedings 
were telecast live on Urban TV, and across the East 
African region. This is testament to the value attached 
to the fora due to their benefits and contribution 
to the development of our economy and the fight 
against unemployment and poverty.

PAKASA was also adapted on the Bukedde radio, 
newspaper and TV as Yiiya Ssente and 2 fora were  
held at Freedom City in Kampala in April. Like Pakasa, 
the fora have attracted successful businessmen and 
an equally large audience.  It is a platform for sharing 
entrepreneurial advice in a local language - Luganda.

3. Education 

The Newspapers in Education (NIE) project in 
partnership with various organisations has continued 
to create awareness on major issues that affect 
children and their communities. 

As part of this project, the Company partnered with 
United Bank for Africa (UBA) to promote financial 
literacy and a reading culture. Ushs 50 million 
was invested in the project where more than 500 
books, mostly African literature, were donated to 
15 secondary schools from various regions in the 
country.  The project was tailored to bridge the 
information gap especially among children, their 
parents and peers. The project not only boosted 
support for financial literacy but also enhanced the 

students’ reading culture. Schools visited include 
St. Maria Goretti Girls School in Fort Portal, 

Ntare School – Mbarara, International 
Window School – Mbarara, Jinja SSS 

and Kiira College – Butiki. This resulted 
in the formation of entrepreneurship 

clubs in most of the schools aimed at income 
generation.
The Company also partnered with the Polish Embassy 
where each of 20 primary schools received 100 copies 
of the New Vision every Wednesday for 8 weeks. The 
pullouts imparted environmental conservation skills 
and led to formation of environmental clubs and 
initiatives to spread the environmental conservation 
message to their communities. Schools that 
benefited from this project include Highfeld Primary 
School – Wakiso District, Katakwi Parents School, 
Katakwi Pimary School, Masindi Army Boarding 
Pimary School, Ediofe Boys, Arua Primary School, 
Kihiihi Primary School, Runyinya Primary School and 
Bwindi Watoto School.

4. Environmental Watch 

Vision Group partnered with National Forestry 
Authority in a Community Tree Planting Programme 
with the aim of restoring natural degraded forests 
in Uganda. This is a continuous project and the 
Company intends to plant trees in several gazetted 
areas in various parts of the country. In the past 
financial year, members of staff together with those 
of National Forestry Authority planted seedlings of 
indigenous species on land at Lwamunda on Mityana 
Road. The next batch of trees will be planted in 
Mbarara and Soroti.

Vision Group also believes that a clean country will 
make Ugandans healthier, happier and wealthier. We 
carried out yet another successful environmental 
campaign under the theme “Make Uganda Clean” to 
improve sanitation and hygiene in the various towns 
of Uganda. Deteriorating levels of hygiene in some 
of the towns were highlighted and clean towns were 
acknowledged. 
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Linda Mabikke (right), Vision Group’s CSR coordinator, presents mattresses to Atutur Hospital in Kumi district

Jolly Kabirizi, a farmer, explains to the Netherlands 
Ambassador (right) to Uganda, the dfcu Bank Chief 
of Business (centre) and the Editor - New Vision, 
John Kakande (far left)

Managing Editor Ben Opolot presents an award to 
one of the winners of the Clean Towns competition

Members of staff participate in an environmental conservation project in partnership with the National Forestry Authority (NFA)

Sick children sleep on the ground while a patient in Atutur Hospital prepares a bed without a mattress before Vision Group donated mattresses
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Profiles of various towns were published in the 
newspaper and broadcast media across the country. 
The state of cleanliness of each town was highlighted 
and as a result authorities were prompted to respond 
and improve hygiene conditions in towns.  The cleanest 
towns were used as a standard measure to provide 
best practice for others to improve. Authoritative 
members of society who developed ranking criteria 
were involved. These persons included urban 
planners, architects, landscape planners and experts in 
environmental conservation.

The project accentuated our concern for issues that 
affect people. The impact registered immediate 

responses as several towns cleaned up but is expected 
to have a long-term effect as it stirred up the 

desire  for a standard of improvement and 
need for recognition among various towns 

such as Arua, Koboko, Yumbe, Mityana, 

Gulu, Lira, Kabale and Kisoro.  The net effect of this 
renewed sense of cleanliness is that Ugandan urban 
centers are cleaner and more pleasant to live in, which 
will not only make Ugandans proud of their country 
but will also attract investors. The expected long-term 
goal of the project is to enhance responsibility for the 
environment among the authorities. 

5. Community Outreach

Vision Group, through all its products, aims at remaining 
relevant in the society in which it operates. The various 
regional offices participated in community outreach 
programmes in their areas.

Mbarara office partnered with Rotary Club of Mbarara 
in a campaign to raise funds towards eradicating 
polio under the theme “Running Towards a Polio-free 
World”. The goal of the campaign was to raise funds 
to immunise 17,000 children per region in western 
Uganda, thus fight the prevalence of the disease in the 
country.

Radio Rupiny offered financial literacy sessions to 
members of Kacel Watwero Savings & Credit Group in 
Gulu. Leaders and members of the group learnt why 
it is important to save and how to make use of their 
hard-earned income. The sessions were conducted 
by persons who have stood out in generating income. 
Peer counseling on drug abuse was also offered to Gulu 
Central High School and Career Guidance to Graceland 

Winners of the Women Achievers Awards with Vision Group’s staff

Vision Group, through 
all its products, aims 
at remaining relevant 
in the society in which 

it operates
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Girls’ Senior Secondary School so as to address 
the high rate of school dropouts, broken families, 
unemployment and rise in the crime rate.

Etop staff offered career guidance and peer counselling 
sessions at Labira Senior Secondary School and 
Opot Primary School in Soroti. The sessions were on 
self-esteem, building interpersonal skills and anger 
management and were aimed at empowering the 
children to improve their wellbeing. 

As part of a Bukedde initiative, the head office 
engaged the Makata Abayita Ababiri Development 
Association (SACCO) in Mukono in a financial literacy 
session. Members of staff, who are experts in financial 
management and investment, were identified and 
offered advice to members of the SACCO, which is 
mainly comprised of peasant farmers and taxi drivers. 
The purpose of this was to equip them with knowledge 
on management of their finances to enable them 
invest their income and generate more revenue to 
improve their livelihoods.

6. Health

A staff initiative was launched following the publication 
of the deteriorating state of one of the oldest and the 
only Government referral hospital in Kumi distict. The 
motive of the initiative dubbed ‘Lukumi Campaign’ 
was to pool resources in order to refurbish the women 
and children wards where patients were sleeping on 
meshes and the floor. Employees pooled resources 
for the purchase of mattresses which were delivered 
to the hospital. Our ultimate goal was to improve the 
welfare of the patients by ensuring residents have 
access to comfortable beds as they receive treatment. 

Members of Makata Abayita Ababiri Development Association during  a community outreach programme

The Deputy Head of TV, Hadija Nabukenya, makes 
a presentation on ‘financial literacy’ to members of 
Makata Abayita Ababiri Development Association

Mr. Augustine Tamale (right), Vision Group’s 
Revenue Manager advises a participant during 
one of the community outreach programmes



36  VISION GROUP ANNUAL REPORT 2014/15

Impact of the Newspapers in Education 
(NiE) project

AVOID POLYTHENE BAGS

Fellow ugandans let us be responsible 
people and mind about our future by avoiding 
throwing polythene papers (kavera) anyhow 
because it affects our environment and this 
will be bad for our future generation. 

Twikirize Catherine, 
P7, Kihiihi Primary School

TREES ARE OUR BEST FRIENDS 

Trees are our best friends on earth because 
they provide us with fresh oxygen. In the same trees, birds 
build their nests, bees make hives, and other living things 
live. I urge people to plant five trees for every tree cut down. 

Felix Ambayo, 
P6, Masindi International Primary School

STOP DUMPING RUBBISH IN WATER CHANNELS 

Our village is called Wamala and it is found in Wakiso 
district. We have some neighbours who throw rubbish in 
an open space where water passes. These rubbish smells 
and attracts all houseflies from the village. This is a very big 

threat to other village members. 

Jackline Nalubwama, 
St. Kizito Primary School, Bwaise

RECYCLE PLASTIC MATERIALS 

In our school, waste is disposed of by putting it in dust-bins. 
In case the bins are full, the rubbish is either burnt or taken 
by KCCA rubbish trucks. Environment can be improved by 
recycling waste products like polythene paper and plastic 
bottles. People should also ensure no human waste is 
disposed of in the open. 

Drake Kato Mutungi, 
P7, Nakasero Primary School 

STOP CUTTING DOWN TREES 

I would like to appeal to the government to control 
deforestation in Nakasongola district. People are cutting 
down trees in search of timber for building and carpentry 
work. Very soon Nakasongola will become a desert. The 

Pupils of Highfield Primary School, Wakiso 
burn rubbish in their community

Ediofe Boys Primary School pupils march through the streets with placards 
and posters urging the community to conserve the  environment



37 VISION GROUP ANNUAL REPORT 2014/15

PROGRESS A
ND PROSPERITY

 FOR SOCIETY

Jinja SSS 

After reading the Pakasa pullout, the entrepreneurship club was 
inspired to start income-generating projects. The projects include 
liquid soap making, horticulture and mushroom growing. They 
also make floor and door mats, and dusters using locally available 
materials. These are sold and the profits are shared among club 
members. 

Ntare School, Mbarara 

The students have begun a T-shirt designing and popcorn projects 
being run by the school’s entrepreneurship club.

Initially they sold the T-shirts at sh25,000 but have now raised 
the price to sh30,000. The popcorn business has also expanded 
so much that the students are supplying both the teaching staff 
and fellow students with the products. 

International Window School, Mbarara 

The entrepreneurship club earns a profit of sh20,000 
every day from the sale of fried chips; a business idea they 
developed after reading Pakasa stories in the New Vision. 

Kiira College, Butiki 
 The entrepreneurshipclub has started a savings 
scheme for the students. They also make liquid 
soap, among o ther products. 

National Forest Authority should ensure that 
people obey the rule of cutting one and planting 
five trees. 

Mark Muhabuzi, 
P6, Nakasongola Parents School 

STOP DEFORESTATION

Deforestation is bad for our environment 
ugandans should try as much as possible and 
avoid deforestation because it may lead to 
drought which makes plants to dry up and this 
will have a negative impact on our environment. 
The Government should also work hard and 
ensure that rural electrification becomes a 
reality in all villages so that people can depend 
less on trees for wood fuel and this will protect 
our environment. 

Akatwijuka Derrick,
 Kihiihi Primary School

St. Maria Goretti Girls’ School, Fort Portal 

With only sh22,000, a group of 51 Senior Two 
students at St. Maria Goretti Girls’ School, Fort 
Portal, Kabarole district started up a business 
called ‘Vision Canteen’. The canteen that was 
initiated at the beginning of first term, has not 
only raked in good profits but has also inspired 
the students to plan for more business projects. 

Over the weekends, the students make 
pancakes that are sold to both staff members 
and the student community during the week. In 
addition to the pancakes, Vision Canteen also 
sells boiled eggs and ripe bananas at break time 
during weekdays. 

St. Maria Goretti Girls School students at their 
canteen 

Ntare Boys display the T-shirts they sell as 
part of their income-generating project 

Pupils urge the public to protect the environment
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ACCOlADES

  Vision Group journalists pose for a photo with the IGG, Mrs. Irene Mulyagonja (4th right), after receiving the ACME Awards 

Vision Group journalists pose for a photo after presentation of the UN Uganda 2013 Development Journalism 
Awards by the Minister of Finance, Mrs. Maria Kiwanuka (2nd right), and a UNDP representative (centre)
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Vision Group journalists pose for a photo after presentation of the UN Uganda 2013 Development Journalism 
Awards by the Minister of Finance, Mrs. Maria Kiwanuka (2nd right), and a UNDP representative (centre)

PROGRESS A
ND PROSPERITY

 FOR SOCIETY

Vice President of Uganda, H.E. Edward Ssekandi presents the Superbrands award to Vision Group’s 
Chief Operations Officer, Mr. Gervase Ndyanabo. To witness the award were (from left to right) 
Marketing Manager Print, Daniel Komunda, Head of Marketing, Susan Nsibirwa, Finance Minister, 
Mrs. Maria Kiwanuka and Superbrands Project Director, Mr. Jawar Jaffer 

Vision Group print marketing manager, Daniel Komunda receiving the award for good 
environment reporting from the Vice President, H.E. Edward Ssekandi, at the UN World 
Environment Day as the Minister of State for Environment, Mrs. Flavia Munaabi, looks on

39 VISION GROUP ANNUAL REPORT 2014/15
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The New Vision is 
Uganda’s leading daily 
newspaper, which is 
informative, entertaining 
and educative.

It reaches every part 
of Uganda and also  
East African  major 
destinations like Kenya, 
Rwanda and Southern 
Sudan. It mainly targets 
English-speaking 
audiences of all ages. 

New Vision is a balanced newspaper 
that has something for everybody 
through a number of products/
pullouts in diverse areas of health and 
beauty, jobs, education (Mwalimu), 
Harvest Money, Her Vision, Pakasa, 
Business Vision, The Beat etc that 
target niche audiences or markets and 
segments not reached.

The New Vision has an average print 
run of 36,000 copies per day and 
going by this figure the New Vision 
alone circulates over 1,080,000 
million copies monthly of which no 
competitor can compare to.

The New Vision is read by 64% out 
of 4 million newspaper readers in 
Uganda on a weekly basis through 
shared copies according the UAMPS.

VISION
VVISION
VISION
VISION

SUNDAY
Sunday, September 21, 2014 Vol.20 No.38  Price: sh2,000  (KSH107, TZSH 1,600, RF933)    

Four Cabinet positions vacant... p4CSI SUNDAY

WHAT NEXT FOR RUHAKANA RUGUNDA?

ISIONISIONISIONISION
SUNDAY

  (KSH107, TZSH 1,600, RF933)    

NSSF TO RAISE INTEREST RATES 

Bernard Glaser committed to the High Court

Did Rukungiri tycoon 
Muhoozi kill his wife? 

KYAMBOGO
CRIME

p6

p42

University staff implicated in loss of sh5b p16, 41

p7

SEVEN DAYS, ONE PAPER

Saturday
www.newvision.co.ug   October 11, 2014 Vol.08 No.41 Price USH 2,000   (KSH 107, TZSH 1,600, RF 933)

SDHUIH

LET’S GO 

HOMES: DR. BARUNGI’S RETIREMENT HOME Page 58

Mve

CRANES!!!

Lwanga orders Mukaajanga out of Kampala P2

NAGENDA: ON THE FIGHT AGAINST ISIS Page 8
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GET IN TOUCH

Please comment on any of our stories in the Intimate pullout. Send an e-mail to intimate@newvision.co.ug or SMS: intimate 

2 INTImATE

real name Phiona Nabitengero is the presenter of Bukedde TV’s Ekyenkya Kya Weekend on 
Saturday and Bukedde radio’s Bukedde Butya from Monday to Friday. She spoke to GRACE NAFUNA 

Fifi  da Queen
NOTES ON...
NOTES ON...

I am not used to explaining myself just because I am in the limelight. You either trust me or you don’t.

I am not used to explaining myself just 

I am not used to explaining myself just 

me or you 

DO YOU BELIEVE IN PREMARITAL SEX?I do, as long as it is safe. When you look at our 

times, by the time a child reaches the age of 

consent, they know everything. It is, therefore, 

better if you open up to them early and talk to 

them. When you stop somebody from having 

sex, he or she becomes more eager to have it.
WOULD YOU RATHER CRY IN A 
MERCEDES BENZ OR LAUGH ON 
A BICYCLE?I am a working class woman with my own 

car and job, why would I cry in a Mercedes? 

Happiness is what I look for when I am dating.

WHAT WOULD BE YOUR 
REACTION IF YOU CAUGHT 
YOUR PARTNER CHEATING?
I am the opposite of what most people think I 

am. I would move on and do my thing and let 

him do his own thing. We wouldn’t even talk 

about it; what would we have to discuss?WHAT IS THE LONGEST 
RELATIONSHIP YOU HAVE HAD?
The one with the father of my daughter; it 

lasted three years.
DO YOUR PARENTS OR 
FRIENDS’ OPINIONS MATTER IN 
A RELATIONSHIP?My friends’ opinions do not matter but my 

parents’ do. I would consider what they  have 

to say because I respect them. However, I 

make the final decisions.HOW FAR WOULD YOU GO 
TO ACCOMMODATE YOUR 
PARTNER? WOULD YOU FOR 
INSTANCE GIVE UP YOUR JOB 
TO BECOME A HOUSEWIFE?
Unfortunately, I don’t  live my life on behalf of 

others. I live my life for myself, otherwise, who 

would live it for me?
DOES RELIGION MATTER WHEN 
CHOOSING A PARTNER?
Yes. I wouldn’t marry a person of a certain 

religion even if they were the last man  on 

earth.

YOU HAVE A BEAUTIFUL BODY. 
HOW DO YOU KEEP IN SHAPE?
This is how God created me, so I don’t do 

much. I just try to have a healthy diet, exercise 

and dress for my body shape. I don’t drink 

alcohol. 

HOW OLD ARE YOU?(Laughs) A woman’s age is her secret; but I am 

below 25 years of age (she later reveals that 

she is 23).

AS A TELEVISION PRESENTER, 
WE IMAGINE THAT YOU HAVE 
MANY STALKERS, HOW DO 
YOU DEAL WITH ALL THE 
ATTENTION?Like any other beautiful woman, I have a lot 

of stalkers, this is even made worse by the 

nature of my job. However, when I am off 

television, I take on a different persona. I am 

principled and straight-forward. I will bluntly 

ask you to tell me your A and B and will tell 

you my Z.

ARE YOU SEEING ANYONE?
Yes and no. At the moment, I am most happy 

to spend time with my one-year-old daughter.
WHAT HAPPENED TO THE 
FATHER OF YOUR DAUGHTER?
He is in the USA and we split up. I think the 

differences became too many as time went by 

and we eventually grew apart. I am not used to 

explaining myself to somebody just because I 

am in the limelight; you either trust me or you 

don’t. I come from a very loving family where I 

am accepted for who I am.WHAT DO YOU LOOK FOR IN A 
MAN?
If I am to fall in love again, I will look out 

for someone who understands me, who will 

differentiate Fifi, the television personality, 

from Fifi, the woman. Like any other girl, I 

want a God-fearing, caring man who will love 

me and my daughter.
WOULD YOU KNEEL FOR A 
MAN?
It depends, because not all men are men. In 

my culture, women kneel for men but I won’t 

kneel for everything in trousers; he has to 

deserve it.

ARE YOU A GOOD COOK?
I am good at cooking local dishes, but I need 

lessons for some western dishes.DOES TRIBE MATTER WHEN 
CHOOSING A PARTNER?
Yes, it does. I wouldn’t marry from some 

tribes because I have my reservations, but 

a Muganda man is not top on the list of the 

tribes I would date from either.

YOUR PLATFORMLast week, we ran an interview with 

Gaetano Kaggwa and our readers had 

this to say on Facebook:

Follow us on Facebook: 
Intimate in Saturday Vision

Robert Mayanja: Have taken 6 yrs 

without sex. So am I abnormal?
Kalogo Simon: Do the right thing in a 

right place and at the right time.

Juma Kayinda: I wonder people 

pretend about this thing called sex yet 

they cant do without it?
Kiyingi Nasser: De man is right guys

J Ronnie Mogz: I fear sex because 

my Dad told me that it is a holy 
celebration of oneness. So doing it is 

like committing myself into "oneness”

Iryn Prem: Very right though 
bibilically wrongChris Israel: But don’t do it on 

national televisionWalusansa Yunusu: Gaetano God is 

watching you coz you are using your 

fame to mislead his people. Sex before 

marriage is a sin if you did and became 

famous doesn’t mean that everyone 

should take the same course.
Wafula Israel: If you think about sex 

at 18 then you will be poor in life. I do 

not think about marrying but about my 

businessJ Ronnie Mogz: Sex is addictive so if 

you're not into it that much, you have 

survived its nasty consequences

Mulyampiti David: 1 Corinthian 6:18, 

meditate upon that scripture Gae....

King Brian Kikaire: Being 18 years 

does not give you a guarantee to have 

sex when you feel like. Sex is meant 

for marriage only. Let’s read the Bible 

more and we will understand the will of 

God for our livesArinaitwe Yoweri: Fornication is bad 

Gaetano.Arthur Magezi: VERY WRONG!! 

Aaron Hercules: Kyoka pipo!! What is 

wrong with sex with a person you like 

who likes you, is above 18 years and in 

the right place? Are all people above 

18 married? Should all people above 

18 wait to marry first? And who made 

marriage compulsory?
Abdu Businge My wife is not a sex toy. 

I married her because I love her
Sekitoleko John Lee I didn't know 

guys #Gaetano’s age can be so childish 

in their thinking; omukama akusasire

Kiwanuuka Lilly: If symptoms persist 

seek medical advice otherwise terms 

and conditions applied
Nasiru Sulkad: Sex before marriage 

is moral decadence. It is only being 

conducted by immoral persons.
Mycal Kazibwe Kyeyune: Will this 

improve on the unemployment 
problem for the youth in this country?

Petrina Kush Kyobutungi: Just 

because 'not having sex before 
marriage is so 1800s’ it doesn’t mean 

it is now wrong. Sex can be made 

exciting. Do you marry one because of 

how good they are in bed? His logic is 

absurd..

04.10.14
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ASK THE EXPERT

RELATIONSHIPS

MYSTERY DATE

REAL LIFE   I   REAL LOVE   I   REAL ISSUES

Dealing with the rival who is 
eyeing your woman

DR LOVE

Singer/actress Evelyn Lagu 

talks about their illicit past

SPILLS ON MEDDIE SENTONGO

Their fi ve-year age difference  
discouraged them 

ALMOST A DISATER

GAETANOTIPS BBA HOUSEMATES...

63-year-old man to sit O’level exams

Besigye warns Tinye against bush war

PA
G
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4

Fifi  on sex, cheating and relationships

ARCHBISHOP CLASHES WITH BUKALANGO PREACHER
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G

E 
16
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G

E 
6

Controversial preacher John 
Baptist Mukaajanga at a 
crusade at Bukalango shrine on 

Hoima Road. Right is Catholic 

Archbishop Cyprian Lwanga

GET TO KNOW THE CRANES 

The Cranes team that faced Mauritania. From left (back row), Dennis Iguma, Geoffrey Massa, Moses Oloya, Dennis Onyango, Geoffrey Baba Kizito and Andy Mwesigwa. Front row: Luwaga Kizito, Farouk Miya, Godfrey Walusimbi, Isaac Isinde and Brian Umony. Photo by Mpalanyi Ssentongo

VisionVisionVision

The Kampala 
SUN is a 
weekly 
magazine 
circulating 
10,000 
copies every 
Friday in 
Kampala. 
It captures 

the unpredictable and unexpected 
rhythms and daily heartbeat of the 
city. The Kampala Sun promises 
to offer editorial content that is 
emotionally gratifying and thus 
appeals to anyone interested in 
entertainment, corporate gossip, light 
sports, fashion, lifestyle and celebrity 
gossip

COMPANY PRODuCTS

Monday, September 22, 2014  Vol.29 No.190   Price: USH 2,000 (KSH 107, TZSH 1,600, RF 933)

UGANDA’S  
LEADING 
DAILYNew VisionUGANDA’S  
LEADING 
DAILYNew VisionNew Vision

UGANDA SEEKS $8B 
LOAN FROM CHINA
■  Money is for building Standard Gauge Railway,  page 6

Wanted suspect held
TERROR

Mohammed Mahmoud Abdulkadir Sandir, 
one of the terror suspects arrested in Kampala 
recently over the foiled terror attack plot, is on 
Somali government’s most wanted terrorists list, 
New Vision has learnt. Sandir, one of the 21 
terror suspects now in Police custody, is wanted 
in Somalia over an earlier terror attack on the 
Criminal Intelligence Department headquarters in 
Mogadishu. Story on page 3

HEALTH

3,000 to get study 
loans next year
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 3AG queries power 
agreements 
The Auditor General, John 
Muwanga, has raised a red flag 
over the electricity purchase and 
sale agreements signed by the 
Uganda Electricity Transmission 
Company Limited and Umeme. 5

Poland to fund 
conservation 
The polish Ambassador to Uganda, 
Marek Ziolkowski, has pledged 
more funding to initiatives aimed 
at conserving the environment 
after touring schools with 
conservation projects. 4

Three thousand students will next year 
benefit from the student loan scheme, 
the education minister, Jessica Alupo, 
has said. The scheme will benefit 
students in national teachers 
colleges. 6

Aid to orphans stopped
TASO

The AIDS Support Organisation (TASO) has 
stopped support to over 7,000 orphans and 
other vulnerable children after their expiry of its 
five-year, $17m (about sh41.6b) project.  The 
five-year project was funded by the US Agency 
for International Development to provide the 
children orphaned by HIV/AIDS with scholastic 
materials, school fees and counselling services. 
Story on page 3

Over 90 
jobs inside

Prime Minister:

UN Secretary General Ban Ki-moon and General Assembly president Sam 
Kutesa with his wife Edith Gasana and other participants at the Peace Bell 
ceremony in New York yesterday. Photo by UN. STORY ON PAGE 5

KUTESA CALLS FOR 
QUICK ACTION ON EBOLA

Opportunities you can’t miss

Why you 
must 
visit the 
dentist 
often
See page 30 & 35

Addresses residents, page 9

Rugunda gets hero’s 
welcome in Kabale

SUN
THE KAMPALA

VOL 3 No. 42 FRIDAY, OCTOBER 10 - THURSDAY, OCTOBER 16, 2014     SHS 1,500/-  

DOOMED

INDEPENDENCE DAY
We go back in 
time to report 
live on that night 
in 1962 p16-17

Kampala men 
with excess 
baggage

Girls threaten Bebe, 
Chamili marriagesChamili marriagesChamili marriagesChamili marriagesChamili marriagesChamili marriages

They are rich 
but with poor 
romantic 
lives p3

Bukedde is a Luganda daily 
newspaper. Luganda is the main 
business language not only in 
central but also in other parts of 
Uganda. Research shows high 

readership across Buganda, 
Busoga, Bunyoro & 

Bugisu regions.
Bukedde ku Ssande 

mainly focuses 

on family including 
parents, children, 
with pullouts like 
Ekisakate, which 
contains letters from 
children, greetings 
from parents; 
Akezimbira, where 
the readers narrate 
their experiences 
during construction 

of their houses, Olulimi Oluganda, 
which focuses on the literature 
of Luganda, Akalipo, which 
focuses on traffic and  modes of 
transport. It covers areas of  the 
population that understands, 
speaks and reads Luganda, 
targeting both males and 
females.

Saturday Vision has special 
segments that include Goal for 
sports fans, Swagg for the youth 
and Homes for the latest in 
architectural and interior design. 

These papers offer a variety 
of news features, sports, 
commentary and entertainment 
for the English reader.

Vision Group dominates the newspaper market 
with ten publications in five languages 

Sunday Vision comes 
with a free magazine 
Sunday Extra and offers 
a variety of background 
news, features, sports, 
lifestyle, political 
commentary and 
entertainment and is 
the best Sunday paper, 
read for the whole 
family.

NEWSPAPERS

 

BukeddeKU SSANDEVOL 16 No.41                SSANDE OCTOBER 12,2014       SHS 1,000/-  

www.bukedde.co.ug

Aba Bukedde batuuse e Dubai

Adebayo asabye emmunduLaba P.32

Omusika w’omugagga Mabiriizi bamututte mu kkooti ATUNZE EBINTU N’AGULAMMOTOKA

Okuva ku madaala waggulu: Nnaalongo Hellen 

Babirye, Nnaalongo Edith Negesa ow’e Kamwokya, 

Nnaalongo Judith Ssezobera okuva e Kabalagala, Har-

riet Ndagire ow’e Kansanga ne Fred Ssebaggala  okuva 

e Luweero nga baakatuuka ku kisaawe  Addis Ababa 

mu Ethiopia gye baavudde okugenda e Dubai.

Ekizimbe kya Mabiriizi 
Plaza.

MARTIN NDIJJO

Lab
a P.

5

Omugenzi Mabiriizi

Laba P. 2-3

BukeddeVision Group
 INNOVATION AND EXCELLENCE

NATIONAL PRIDE   GLOBAL EXCELLENCE

 LWAMUKAAGA

UMEME ERINNYISIZZA EMIWENDO GY’AMASANNYALAZE -P5

Ekifaananyi Mukajanga 
kyamukubwa ng’ali e Bukalango.

EBYA MUKAJANGA
EBYA MUKAJANGAAkubye 

olukiiko 
n’alaga 
gy’afuna amaanyi

Eklezia eyongedde okumulaga by’aba akola - p2

Bukedde LWAMUKAAGA
VOL 19   NO. 246   LWAMUKAAGA OCTOBER 11, 2014 

 SHS  1,000/-  KSH 50  TZSH 800    

Aba Togo bajjidde mu nnyonyi ya Pulezidentip28,29,30, 31, 32

EKIRI E 
NAMBOOLE

EKIRI E 
NAMBOOLE

www.bukedde.co.ug

Vision Group
 INNOVATION AND EXCELLENCENATIONAL PRIDE   GLOBAL EXCELLENCE

VOL  19   NO. 230   MMANDE  SEPTEMBER 22, 2014  SHS  1,000/-  KSH 50  TZSH 800

EMIKO 4 MUNDA

30M

3 - 6M
3 - 6M

Akayinja 
ka UNRA 

Akayinja 
ka UNRA 

Mu Uganda, ebbanga erirekerwawo oluguudo lirina okuba nga liweza mmita 15 ku buli ludda oluguudo werukoma.  Omuntu yenna okuzimba ku luguudo mu kibuga alina okulekayo 
mmita ssatu (3) okuva ebbanga erirekerwawo oluguudo werukoma, ate mu kyalo zirina kuba mmita mukaaga (6). Ekizimbe kyonna kirina kuzimbibwa wakiri mu mmita 18 okuva wakati 
w’oluguudo.  

Ebbanga erirekerwawo oluguudo kyeki?

Amabbali g’oluguudo

Mmita 15 okuva wakati

Amabbali g’oluguudo

Mmita 15 okuva wakati

Wakati

EBBANGA ERIREKERWAWO OLUGUUDO

Webatandikira 
okuzimbaWebatandikira 

okuzimba

Ekyabadde e 
Namboole - p7

Owa poliisi ya Uganda bamukwatidde
e Congo lwa mmotoka nzibe - p4

JENNIFER 
AKKIRIZZA 
KIDANDALA 

JENNIFER 
AKKIRIZZA 
KIDANDALA 

Kidandala

Lukwago
DP eyise olukiiko olw’amangu
Lukwago okugoba Kidandala  bya kwerimba - p2

Jennifer Musisi
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KANUKA UGANDA NA EJOK

EBEIT AIKAMUN  
ETONU, KURWA

Aibunget 26 No. 103 - OTIKOIK 1 - 7, 2013 sh1,000

Acetosi 
ipolisin 

Prof. Ikoja
app 2

Eteregegear edote apaarasia 8

Aroc
Aroca
ican

app 11

Eruta 
Kumi 
ofisas
app 8

‘Eman’ Omaria President Museveni  

Col. Omaria L’Arapai ikenyanakini President Museveni Amusugun akiliok kasuban nu aiitun Bp. Ilukor ko Kumi pac

...app 2

Aponi agwetar
Etop redio

Aibunget 26 No. 151-  OTIBAR (September) 18 - 24, 2014 sh1,000

...app 3

Etapas
ebulone

Akol
app 3

app 3

Orumuri

Kashwa / October 13 - 19, 2014

1
ORUMURI

RWA UGANDA

www.orumuri.co.ug

Vol. 25  No. 42, Kashwa / October 13 - 19,  2014  Sh 1000

PLE: Subjects 4 zoona na answers zaazo

TaaTa onsaasire!

Besigye aha kuziika ishe wa Tinyefuuza, naaha sipiiki

lTinyefuuza atiinire kuziika ishe yayohereza obutumwa

Amama Mbabazi agambire 
ahaby’okumubinga

Ebya rukundo nkabitandikira omu S.2 - Rhina

Peegi 6

lBesigye abushomire yaariza abantu

OmuREmBE

Bagurize ishomero rya Buhinga 6m

FOrT POrTAL

EBaRuha n’EBindi  Omunda P2

P. 5

David Tinyefuuza atiinire okuziika ishe

Muduku onya, kicoko 11 ...p4,5

Ryemo otic okelo 

rucurucu i UTC
LIRA 

ACOC ME RUPINY

Dipu wic, cimo wang 

kede gaye otugere 

alyet i Uganda 

Technical College 

Lira ikin otic, otela, 

otic kede otedero ame 

orumu cukul man.

Man ocakere inge 

otela me cukul man

coyo waraga me 

cungu tic otic 20 

atura.
Omede i papara 3

Abili obigolo 

lyel pa 
Erinayo 
Oryema ...p5

   Myero cul kwor dok 25 bot Dinka

Oneko NRA 

acon
i South 
Sudan ...p2

Padi okunu 
lego pi banya 

me mogo

Vol. 19 No. 33 Ceng Adek May 9-15, 2012RupinyPI DONGO UGANDA

Vol. 23 No. 41

ACAM 
KWOKKA  
REVEREND 

ODOKO 
LAPOR IPUR 
...p11, 12 ki 13

i P9, 10, 15, 16

PASS PLE

Ceng  Adek  August 13-19, 2014     1,000/=

OBANGA 
AKICA ICIRAN

Tye i papara 8

    Onywalere olego pire pi dwete 17 ...p3

Dr. Grace Okiror
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Regional newspapers are published weekly and focus on the everyday life and human interest side of the 
communities in western, northern and eastern uganda. The Vision Group is the only publishing house in 
uganda producing local language newspapers for the different areas in the country.

Regional newspapers

MAGAZINES

Etop newspaper is an Ateso publication distributed in the market every 
Thursday. It targets Ateso-comprehending Ugandans mainly in the 
eastern region. It is the only newspaper published in that language in that 
region, therefore, giving it an edge to even the English publications on the 
day it is circulated in the east.  

Orumuri is a weekly Runyakitara newspaper published 
every Monday. It offers a variety of information to its 
readers, which includes local and international news, 
gossip, relationships, education, politics, business, 
agriculture and a weekly roundup of sports. In summary, 
it offers a detailed, simple and colourful presentation of 
issues that affect local communities in their language. 

Rupiny newspaper is published every Wednesday and It 
targets Ugandans in the north and West Nile region and it 
offers a variety to its readers which include community, local 
and international news, gossip, relationships, education, 
politics, business, agriculture, entertainment and a weekly 
roundup of sports.

Bride and Groom is the only 
quarterly wedding magazine 
that covers the A-Z basics 
of marriage event planning 
in Uganda. It is an aid to any 
person planning a “kwanjula” or 
wedding. It constantly delivers 
local, inspiring wedding content 
from fabulous photographers 
and advice from leading local 
experts.  

It covers services and all aspects of a successful marriage 
ceremony and provides relationship tips. B&G magazine is 
a complete guide and planner for all brides and grooms-to-
be that brings the latest tidings and expert views on fashion, 
jewelry, beauty, styling, real life weddings, reception venues, 
decorators, caterers, beauticians, photographers, videography, 
fashion designers, travel companies, event planners and all 
other service providers in this sector. 

Flair for Her is 
Uganda’s most 
established 
quarterly 
magazine for 
a Ugandan 
woman, with 
rich editorial 
content for 
aspirers.

It is a guideline for all topical issues 
and an aid to making a better African 
woman and equips today’s woman 
achiever with information she can use 
on career, wealth, health, finance, 
fashion, beauty, relationships 
and lifestyle trends that every 
reader can identify with.
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Urban TV is one of the latest 
entrants on the Ugandan TV scene 
targeting urban dwellers living in 
and around Kampala. It boasts of 
fresh, fun, adventurous and non-
conventional infotainment. Urban 
TV gives young adults everything 
they are passionate about from music, 
fashion, lifestyle and attitude, politics and creativity. Only 
Urban can offer the consistently fresh, honest, ground-
breaking, fun and inclusive youth-oriented programming 

found nowhere else in Uganda. Urban is the only 
channel that owns the young adult demographic 

in urban Kampala, growing from a mere 
15% to 31% in a single year in the English 

broadcasting TV category, according to 
UAMPS 2011 & 2012 respectively.

DIGITAL

BROADCASTING

enteruganda.com

www.newvision.co.ug  
Our flagship website is 
a leading breaking news 
website in East Africa, 
with approximately 
over 1.5 million monthly 
visitors & 6.191 million 
page views.

www.bukedde.co.ug 
is very popular with 
Ugandans living in 
Uganda and the diaspora, 
with approximately over 
332,024 monthly new 
visitors & 1.5 million page 
views.

www.enteruganda.com 
is the definitive online 
business guide to all 
services and activities in 
Uganda.

www.jobs.co.ug  
This is a comprehensive 
jobs site offering a listing 
of jobs and candidates 
seeking employment.

With a dedicated SMS platform, 8338 is available for Bulk SMS, SMS polls, 
content aggregation and other customized offerings.

TV 1

TV 2

Bukedde TV 1 Is Uganda’s first Luganda TV station, Bukedde TV is 
the leading station in the central region. Reaching a 100km radius 
from the centre of Kampala, the station talks to people from 
Luwero to Jinja, Masaka to Entebbe and includes the Ssese Islands. 

Bukedde TV 2’s core audience is Luganda speakers and it provides 
them with political news, cultural information, sports, business 
content and music entertainment, among others.

TV West  is stationed in Mbarara in western Uganda and is 
the leading regional station.
It has a strong relationship with Orumuri and Radio 
West, the sister media houses in the region. It  is the 
only station in Uganda that is dedicated to broadcasting 
in Runyakitara, which is understood by Banyankole, 
Bakiga, Banyoro, Batoro, Banyarwanda and Bahororo. It 
hence enjoys a monopoly in the western region, which 
is the second biggest commercial region in Uganda. The 
content is designed for family viewing. Content includes 
music, both local and international, local drama, sports, 
talk-shows, soaps, movies, development programmes in 
education, agriculture and business. 
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Vision Printing is Vision Group’s commercial printing division and offers 
customers value for money. We print anything on paper at the most 
competitive price in Uganda. 
Some of the products printed include books, annual reports, spiral-
bound diaries, calendars (desk, wall, shipping & piano), folders, printed 
stationery, labels, magazines, newsletters, newspapers, marketing & 
promotional materials like brochures, flyers, leaflets, posters and 
wobblers.
The printing is done in quantities from 1 piece to millions. 

PRINTING SERVICES

Radio

Radio Rupiny is based in Gulu for 
the people of the northern part of 
Uganda. Radio Rupiny is a popular 
vernacular station among the Luo-
speaking audience mainly residing 
in northern Uganda.
The station’s footprint covers Lango 
and Acholi sub-region.
The  programme format is simple, 
unpretentious, fun and interactive.
Our audience is guaranteed access 
to interesting information, politics, 
interactive talk-shows, news, sports, 
music and entertainment.  

Etop Radio station is based 
in Soroti and targets Ateso-
comprehending Ugandans mainly 
in eastern region. The station’s 
footprint covers the following areas:  
Soroti, Kumi, Katakwi, Abim, Ngora, 
Bukedia, Serere, Kaberamaido 
Tororo, Karamoja, Pallisa and Tororo. 
Format and style of presentation 
caters for all the socio-economic 
groups across the boards which 
include news bulletins, business 
features, highly interactive talk-
shows, agricultural programmes, 
health issues, music, sports, politics 
and greetings.

Arua One FM is one of the leading 
multilingual stations in the West 
Nile region. The station broadcasts 
in mainly Lugbara, Swahili and 
English. Arua One FM’s signals reach 
an extensive area, including the 
districts of Arua, Nebbi, Yumbe, 
Moyo, Adjumani, Pakwach, Koboko 
and parts of the Democratic 
Republic of Congo and Southern 
Sudan. The region is currently 
targeted by all major corporates 
and multinationals, a good indicator 
that the economy is growing and 
that the lifestyle of these people is 
improving. 

XFM is Uganda’s freshest and most 
dynamic, urban youth station. It 
is a hip & happening radio station 
that plays nothing but the hottest 
local and international hits featuring 
the coolest on-air presenters. The 
station broadcasts in and around 
Kampala and Mbarara in western 
Uganda. 

Bukedde FM broadcasts in Luganda, 
offering its listeners a blend of 
entertainment and information. 
The radio station shares a close 
& beneficial relationship with the 
audience of the Bukedde newspaper 
and television. It is a prominent 
station in the central region with 
listenership of over one million 
people. 

Radio West is western Uganda’s 
dominant radio station, 
offering regional news, music & 
entertainment and it keeps the 
listeners connected to their heritage 
and culture. It covers districts like 
Mbarara, Lyantonde, Kabale, Kibale, 
Bushenyi, Sheema, Kanungu, 
Kirhura, Rukungiri, Ibanda, Kabarole 
and Kisoro.
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Vision Printing also provides digital colour 
printing with emphasis on high productivity; 
superb media handling and finishing; 
exceptional fusing and image quality for the 
sharpest text and clearest graphics; powerful 

workflow integration enabling significant, 
additional time and cost-saving benefits, with 
features such as on-line ordering, job ticketing 
and payment, and direct integration with 
variable data printing applications. 

We partner with advertisers in order to offer them the best opportunities to reach their target market.We offer a 
unique combination of print design, radio and television advert production and other customised communication 
packages.

Advertising services include:
l Notices and announcements  l Display and classified adverts                 l Supplements
l Special reviews   l Job adverts    l Tenders
l Insertions    l Website adverts    l Radio adverts
l Television adverts

Please refer to the attached advertising rate card.

ADVERTISING SERVICES

CIRCULATION DISTRIBUTION SERVICES

CONTACT NEW VISION

HEADQUARTERS
-+256 (0)414 337 000
+256 (0)312 337 000

EDITORIAL
editorial@newvision.co.ug+256 (0)414 
337 000+256 (0)312 337 000  

ADVERTISING
advertising@newvision.co.ug
+256 (0)414 337 000
+256 (0)312 337 000  

PRINTING
print@newvision.co.ug
+256 (0)414 337 000
+256 (0)312 337 000 

OFFICES
Kampala
Our head office is located on plot 
19/21, First Street Industrial Area.  
Advertising offices are situated at JR 
Complex, Plot 101 Jinja Road.

Western Uganda
l Masaka, Plot 58, Buddu Street
l Mbarara Plot 4, Stanley Road

Eastern Uganda
l Jinja - Plot 18 African Mall, Clive Road
l Mbale - Plot 51-54 Republic Street
l Soroti - Plot 14 Engwau Road

Northern Uganda
l  Lira - Plot 72/74 Isaya Ogwanguzi 

Road
l Arua - Plot 13/15 Pakwach Road
l Gulu - Plot 9/11 Coronation Road

Nairobi
10th floor, South Wing Bruce House 
Standard Street
P. O. Box 13450,00100
Tel: +254 20 22 135 67

Circulation distribution services ensures that our 
newspapers and magazines are sold and distributed 
daily to all major towns in Uganda and neighbouring 
cities like Nairobi, Kigali and Juba. Circulation services 
aims at getting the newspaper on the market early 
enough to conveniently serve all readers at a profit.

New Vision is a member of the Audit Bureau of 
Circulations South Africa (ABC). The New Vision, 

Sunday Vision and Bukedde circulation figures are 
independently audited every quarter. 

ABC registration offers independently audited, 
accurate, consistent and regular circulation data. It 
also gives credibility to the circulation data; provides 
content that aids the advertiser in media planning 
and buying decisions and aids the publisher in selling 
advertising.  
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For the attention of:
The Company Secretary
New Vision Printing and Publishing Company Ltd
Plot 19/21, 1st Street Industrial Area
P. O Box 9815
Kampala

PROXY CARD
I/We………………………….....................…........….,of …..........…………………………………, being a shareholder/s of the above-named 

Company, hereby appoint …………………………………….. of ………..………………………(address) as my/our proxy to vote for me/

us on my/our behalf at the 13th Annual General Meeting of the Company to be held on the 13th day of November 

2014 at 3:00 pm and at any adjournment thereof.

Signature; …………........................................…………………

Dated this ……………. day of ………………………., 2014 

Please indicate with an X for each resolution below how you wish your votes to be cast. The ‘vote withheld’ option 
below is provided to enable you abstain on any particular resolution. However, it should be noted that a ‘vote 
withheld’ is not a vote and will not be counted in the calculation of the proportion of the votes ‘for’ and ‘against’ a 
resolution.

Resolution For Against Vote withheld At Discretion

1. To receive, consider and if approved adopt the annual 
financial statements for the year ended 30th June 2014, 
together with the report of the Auditors.

2. To approve and declare a final dividend of Ushs 35 for 
the year ended 30th June 2014.

3. To rotate and elect Directors in accordance with the 
provisions of the Articles of Association of the Company:

a) Mr. David Ssebabi

b) Mr. Orono Otweyo

c) Mr. Charles Tukacungurwa

4. To appoint Mrs. Ketra Tukuratiire as a director of the 
Company. 

5. To appoint External Auditors for the financial year 
2014/2015 and authorise the directors to negotiate and 
fix their remuneration in accordance with Sections 167-
169 of the Companies Act 2012.

6. To approve the fees payable to the non-executive 
directors for the financial year 2014/2015.

Notes:
  1.  This proxy card is to be physically delivered to the Company Secretary at the physical address stated above, 

faxed to +256 (0414) 346432 or emailed to shareholder@newvision.co.ug at least forty eight hours before 
the time fixed for the meeting. 

2.  In the case of joint holders, the signature of any one holder will be sufficient, but the names of all the 
joint holders should be stated.

3.  If this form is returned without any indication as to how the proxy shall vote, the proxy will 
exercise his discretion as to how to vote.
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WE HAVE

e-VOLVED

www.newvision.co.ugVisit us

Follow us @newvisionwire

Like us The New Vision

Download the app

ee--VOLVEDVOLVEDVOLVEDVOLVEDVOLVEDVOLVED-VOLVED-
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